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OFF THE EDITOR’S CHEST 


HIN produ ts begin to bacl up in warehouses 
and remain unsold on dealers’ shelves, the con 
tithes ly Connie cquite popular itt certam circles 
Ihe take-it-or-leave-it attitude on the part of man 
shopkeeper that developed during the war 
scarcity has given way to a gradual but evident return 
to a more cordial approach, although the idea that th 
consumer is @ valued essential ta the successtul opera 
tron ol any re tail ente rprise 1s still a conce pt not vet 
embraced tully by those who have experienced only 
the easy selling successes of the war and early-post-wat 
Veal 
Should the present disinclination of consumers to 
buy evervthing that is readily available continue, we 
shall see an extensive literature develop which examines 
his desires and regctions to ascertain just what is 
wrong and what can be done to induce him to open his 
pron ketbook treely once more In the vanguard of 
books alony these lines is The Standards We Raise 
the dynamics of consumption, by Paul Mazur (Harpe 
& Bros., N.Y., 1953 
Phis slight volume of 173 pages advances the theory 
that the insatiable desire of consumers tor a wid 
variety of goods and services ts the basis of American 
prosperity and the American's high standard of living 
Phe point is made that the highly developed system of 
mass production characteristic of our economic system 
can succeed only if mass markets are provided to absorb 
these products as they come off the assembly line \n 
hesitancy or break in the absorption of goods will lead 
to an interruption, call it recession or depression, in the 
operation of the mass-production system 
Mr. Mazur, who is a partner in Lehman Brothers 
investment bankers, makes the point that people may 
have purchasing power but not use it It is theretore 
of merely academic interest to talk about purchasing 
power lt is rather purchasing, the actual buving o 
voods, that counts. Mr. Mazur advances the theory 
that active and continuous consumption ol our enor 
mous production determines the American standard of 
living. He reasons that since a high standard of living is 
the key to American prosperity the maintenance and 
the expansion of that standard should be the criteria by 
which all economic and political measures and policies 
should be judged. In his opinion, every action of gov- 
ernment, labor, and management that has economi 
Continued on page 29 
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Consumers’ Research functions to provide unbiased 
information on goods bought by ultimate consumers 
For their benefit (not for business or industry) and 
solely with the funds they provide, CR carries on tests 
and research on a wide variety of goods, materials 
and appliances, and publishes the findings in CR 
Bulletin. Consumers’ Research is a non-profit in 
stitution, and is organized and operates as a scientific 
technical, and educational organization 
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CURRENT DISCUSSION of the dangers from smoking cigarettes has resulted 
in an increase of interest in cigarette filters. In a series of newspaper 
advertisements headlined "Is there a risk in smoking?" the Dunhill De- 
nicotea filter (Alfred Dunhill of London, Inc.) stressed the theme that 
using a Denicotea holder was "like cutting down on smoking without giving 
up a single cigarette." Nearly two years ago, this filter was tested by CR 
and found to be surprisingly ineffective in removing the nicotine present 
in the smoke. An analysis of the filter indicated that it consisted pri- 
marily of silica gel. A recent study by the Chemical Laboratory of the 
American Medical Association found that this filter was only fair in re- 
moving nicotine and tars from cigarette smoke. 


- = 


MORE CUPS TO THE POUND OF COFFEE can be secured by two methods. One 
is to have bean coffee ground to the finest possible form. A coffee expert 
has pointed out that one of the greatest wastes in coffee is the failure to 
grind the bean as fine as possible so that the maximum extraction can be 
achieved when the hot water comes in contact with it. The second technique 
is to use only three-quarters of a tablespoonful of coffee for each cup, 
and pour the water through twice or allow the percolator to "perc" longer. 


* * * 


IF YOU ARE PLANNING TO SELL YOUR HOUSE, here’s a bit of advice. Study 
with care the arrangements you make with real estate brokers. According to 
Business Week, if you give one real estate broker exclusive sales rights 
you may have to pay more than the one commission. If, for example, he 
lists the house with several other brokers and one of the others sells it, 
you may have to pay him a commission and the other broker half a commis- 
sion. You might in some cases even have to pay a commission if you sold 
the house yourself. The magazine advises the home owner to sign an ex- 
clusive arrangement only if the market is dull and if getting rid of the 
house is more important than saving half a broker’s commission. 


* * * 


EVIS WATER CONDITIONER is the subject of a recent complaint for mis- 
leading advertising by the Federal Trade Commission. The Commission has 
charged that advertising claims that Evis Water Conditioner "makes hard 
water feel, taste, and act softer," giving it a "silky-smooth quality” for 
hair, bath, dishes, laundry, and car wash without the use of chemicals, are 
“false, misleading and deceptive." The product is a metal device which has 
the appearance of an oversized pipe coupling with an interior cross post 
integrally cast in place which is intended to be fitted into water systems. 
The price of the product ranges from $25 upward, plus installation charges. 


a) [ee 


HIGH-FIDELITY AUDIO SYSTEMS that are being so widely promoted this year 
should be looked at critically by informed consumers. In the opinion of 
one critic, Edward T. Canby, quality audio is basically a product of a 
craft industry and does not lend itself to the mass-produced field. He has 
pointed out in Audio Engineering that most mass-produced machines coming 
from the present manufacturing setups cannot compete in audio quality, 
dollar-for-dollar, with the craft type of sound system in spite of the con- 
venience of operation, attractiveness, and ease of purchase of the mass- 
produced product. He shrewdly observes that the prospective purchaser is 
not likely to find on any sales floor a true craft-—type high-fidelity sys- 
tem in direct audible competition with any one of the new retail commercial 
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assemblies. The little woman who has hopefully read the current advertising 
and expects to eliminate the accumulation of high-fidelity equipment in her 
living room, which one wag has referred to as resembling "the kitchen 
middens of the Great Andaman Islanders in appearance, or the engineroom of 
a submarine,” is doomed to disappointment. 


* * * 


THE CURRENT INTEREST IN FLUORIDATED WATER to prevent tooth decay in 
children has brought widespread notice to the town of Hereford, Texas, 
where the town drinking water is naturally fluoridated to about the degree 
recommended by dental proponents of municipal fluoridation. Demand for 
Hereford water has been so great that the town has secured special freight 
rates for shipping its drinking water to all parts of Texas. 


* * * 


DYNEL BLANKETS have in recent months appeared rather extensively in 
stores and in retail advertising The new fiber has the claimed improve- 
ment over wool that it is not susceptible to damage by moths Such blank- 
ets, however, require special handling since Dynel is very sensitive to 
heat, and too-hot water or a hot iron will affect it adversely. Complaints 
that have reached the National Institute of Dry Cleaning are that such 
blankets become harsh or boardy, lose their origina] softness, and show 
excessive shrinkage in laundering or dry cleaning. Tests by the NID indi- 
cate that with careful handling and proper methods Dynel blankets can be 
successfully dry cleaned or wet cleaned by the commercial dry cleaners, but 
that it is always important to call the cleaner’s attention to the fact 
that the blanket is made of Dynel. Actually, all such products should have 
a permanent, sewed-in label so that there will be no question on how the 


+ 


fabric should be handled. Actual tests on Dynel by the National Institute 


of Drycleaning showed some variation in the way products of different manu- 
facturers responded to identical methods of cleaning. 


* * * 


THE CURRENTLY POPULAR BEVERAGE called "gin and tonic" is the subject 
of a warning in a letter to the Journal of the American Medical Associa- 
tion One physician reports ringing in the ears and the loss of hearing in 
1 patient who was particularly fond of gin-and-—tonic to the extent of im- 
bibing 7 or 8 drinks per day. The doctor checked and found that his diffi- 
culties were due to an allergic reaction to quinine. When the gin-and- 
tonic drink was discontinued, the symptoms complained of disappeared within 


48 hours 
* * > 


ORANGE JUICE TASTES BETTER when it has a deep orange color, according 
to a study reported at the Quartermaster Food and Container Institute last 
year. On the other hand, a deep orange color artificially added to foods 
and beverages may have unhappy effects if the wrong dye is used. The Food 
and Drug Administration has found that three orange colors used in candy, 
soft drinks, and to deepen the color of orange skins externally are un- 
desirable in spite of the fact that they have appeared on the Food and Drug 
Administration’s list of approved food dyes. Children became ill after 
eating Halloween candy kisses colored deep orange with one of these colors 
F.D.A. officials have come to the conclusion that some "harmless" sub- 
stances consumed in very small quantities can accumulate inside the body 
and finally cause trouble. As CR has pointed out from time to time, it is 
always wise to purchase oranges that have not had color added to the peel 
to increase sales, particularly since the external color gives no reliable 
indication of the quality of the fruit or the juice. 


-” a a 


MICE ARE NOT ONLY A CAUSE OF FOOD CONTAMINATION but they are also a 
menace to certain types of clothing, books, and overstuffed furniture, par- 
ticularly during the nesting period For catching them in traps, one of 


(The continuation of this section is on page 33) 
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Portable Electric 





Mixers 


The 10 mirers included in CRi's tests were mounted, as shown in the pocture, for the life test (they were run Zo 
hours with the beaters in air and 25 hours with them in oil, intermittent ranning — 15 minutes on, 15 off 


NE of the “most wanted” electrical appli 
ances is an electric mixer, according to a 
survey made among newly married women b 
McCall's Magazin 


may choose between two different kinds: a port 


Nowadays the homemak« 


able mixer, and a mixer with a stand which ha 
been common in kitchens tor a good many vear 
The power heads of some of the mixers wit 
stands can be detached from their stands and 
carried about tor use elsewhere, but these hea 
are heavier than the portable mixers Phe 
power heads of the mixers CR tested in 1951 


weighed from about jl, to 7 pounds, three 
pounds or so more than the portable mixers re 
cently tested which weighed from 1% to 314 
pounds This difference in weight 1 ol very 
real concern to the housewile when the mixer 
to be held for period of time v the 4 to 
10 minutes required for beating “‘7-minute frost 
ing’ ior a ¢ 1 ver m juired 
lor Mixing a rece 

The small size 


thuer 
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found that this was not at all the case All 
10 portable mixers tested were satisfactory for 


mixing powdered milk, whipping ¢ hites, 


beating cal batter, and mashing potatoe This 
the three mixers having small beaters, 
the Gilbert, Kenmore, and Osterell, as ll as for 
the other six, which had _ beaters the size 
found on conventional mixers. 


\ | he 


made by 


kitchen use tests for this study were 


women in CR’'s own testing laboratory 
for small appliances, and by two classes of home 
kach woman judged the 


economics students 


performance and convenience of the several 


mixers in performing common cookery tasks 
The portable mixers were not used for mixing 

batter and ‘r heavy-duty 

work, which would very likely require the more 


There 


' 


heavy fruit cake 
powerlul motor of the full sized mixer 
was no doubt, however, that all the small mixers 
would be able to do a satisitactory ob on many 
beating and mixing operations in most kitchens. 


Portable vs. Conventional Mixers 


he portable mixers are considerably less ex- 
pensive than the conventional electric mixers; 
the stand-mounted mixer will be priced $20 to 
$25 hivher than the portable mixer of the same 
make. The conventional mixer is sold as a unit 
consisting of the power head, a stand, one or 
two bowls, and a juicer attachment. The port- 
able mixer, on the other hand, is sold as a “‘beater- 
motor unit,’’ with a wall hanger, hook, or bracket 

Most port- 
(An exception 


usually included as an accessory 
able mixers have no attachments 
is the Gilbert Whirlbeater which has a disk agi- 
tator that can be used instead of the two beat- 
Mixing or beating, whipping or stirring, 
are said to account for 60 percent of the mechan- 


ers.) 


ical operations carried on in a home kitchen, 











The Gilbert mirer was the only one that failed during the 
life tests In the pra 
ture, the worm drive on the motor shaft (al arrow) ts shown 


Two samples failed before 25 hours 


as i was worn down so thal the bealers no longer revolved 


however, and a simple beater-motor unit will 
perform all these tasks. 

All of 
small enough to be 
With the beaters in place, no 
mixers was more than 5%4 inches lo: 


> 


the portable mixers CR tested were 
stored conveniently in a 
kitchen drawer 
of the 
and the heads were not more than 8 by 6 by 
31% inches. The motor housing of the Gilbert, 
Kenmore, and Osterett mixers was small enough in 
diameter (less than 3 inches) to be held easily in 
the hand 
but they 


use Most of the women who used the 


These three makes had no handles 
were judged generally convenient to 
MIXe!l 
however, said they preferred a mixer 
handle 

| 


Chere is one point in which the portable mixers 


with 


had an advantage over the conventional ones. 
lhe beaters of the portable mixers could be moved 
readily into any portion of the pan or bow! and 
used to push the food into a part accessible for 
mixing. One complaint made about the use of 
stand-mounted mixers is that parts of the food 
being prepared remain unmixed, and a scraper 


or spoon must often be used to assist the mixer. 


Factors Evaluated in Use Tests 


In selecting any mixer, important points to 
consider are its durability, convenience in use 
especially the convenience of its controls and 
inserting and removing the beaters—the ease of 
cleaning, the quietness of operation, mechanical 
and electrical safety, and radio and television 
interference. CR's tests of 10 different brands 
of portable mixers—all the brands generally 
available at the time the samples were bought 
covered all these points 

All the mixers were judged convenient in the 
kitchen tests, and the Dormey, General Electric, 
Sunbeam, and Universal were judged most satis- 
factory in practical use, according to the opin- 
ions of women in CR’s panel of testers. 

rhe convenience of the switch or speed con- 
trol was judged of particular importance. The 
most satisfactory kind was one that could be 
operated easily by either the right or the left 
hand The switch on some mixers was badly 
placed so that it did not afford easy operation 
and control. The Dormey, Ilamilton Beach, 
Universal, and Wards mixers each had a speed 
control operated by a sliding tab or knob. This 
was satisfactory for a right-handed person, but 
was difficult for a left-handed person to use. Fur- 
thermore, a left-handed person holding the mixer 
in her left hand would tind the speed markings 
upside down. These same four mixers had 
raised or incised white-on-white speed markings, 
which were hard to read Consumers want 
speed markings that are distinct and legibl 
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lhe Gilbert, Kenmore, and Osterett had on 
switch and no means for reg 

The off 
marked on either the Gilbert or the Aenmore 


important 


“off-on”’ 


speed and on positions were 


omission mixcrs 


nt speeds 
( ould 


vided two, three, differe 
felt that different 


for different 


or tive 


speeds which 


purposes seeme d bett r, 


with 
/ 


sie S 
eer 


t 


because there was difficult, spatteri 
mixes at the 


All of the 


beater 


some higher 


users in CR’'s tests 


althouy 
the 


sit 
ejector a desirable teature, 


aters ol 
Vixor, 


mixers which had beater « 


MLIXCTS ¢ xcept one, 
Dorme 


three 


remove | 
the 


were ais’ to ne 


niversa and Sunbeam only 


were 
Che first two 
I} 

iter shaft that 


ectors 


' 
h il a Ssinyvie release i ibove the bye aters 
Sunbeam had i 


Vei 
ml Cac h be: 
out the 


W 


eT ¢ 


d to push 


was tipyp beater 

As to it that 
beaters which did not have a center post through 
the blade oval were ¢ 
which did Beaters 
be expected, wer ier ‘ 
bl: 

blades 


more tedious to « 


in 
inlo “he 
blades 
al the 
the 


the 


ease of ini was found 


asier to clean than thos mus 


with two blades, as mi ht reviving 


an than those — 
shalt 


food 
' 


lean than smooth 


tour iies on each rot iting 


beater tended to collect 


beaters, however fairly e 


they 


were is\ 


rinsed immediately what 
difficulty of 
given any great weight in rating the mixers 

On the other 
important fe 
be tilted back 
table 
(Any 
sary cleaning oper 
klectric, 
all had heel rests 

Seven of the 10 mixers 


were alter use, and the i we | O See 


ease Or cleaning a beater was not irre 


from tl the blades 


‘ ich other repel 


hand, a heel rest was judged ar 
it 
beaters did not rest on a 


the 


C,eneral [cit it Hine yy 
1 th 
ind drew 


the 


since with a mixer could 


he 


iture 


viewer irned 


surface when mixer the ca ween 


to 


was not 
all 


Che Dormey, Genera 


Ward 


Im} Use 


rm sult 


housewile vlad ivoid 


is 


unneces 


ition course, happened 


Un 


the candle 
beater blade 


the 


. } 
Sunbeam, and mixers tpproaches 


ln 


1 
tested had a wall hanger PE VN Vea 


{ The 
lessly used 
Eac! ‘ ' ' ‘ 

ol a wall the 
hanger accessory could be hung with the beaters 
except the General Felectri 

The beaters of the General Electric would have to 
be the 


wall hook, which fitted 


hook, or bracket supplied as an accessor\ presen i seri 


Dormey, Universal, and Wards had none 
of the seven mixers having some sort hands of 


the power Lithe 
The D 


Univer 


removed or in place vo 


removed before mixer was hung on the — 


ito a keyhole slot unde 


the body of the n IxXeT Some women would ver 


likely preter to the beaters 


than 


store separate] 


rather to have them hangi on the wa 


ny 


exposed to dust 


CR’s Laboratory Tests 
All listed | 


Laboratories and passed ( kk s tests tor curre 


the mixers were Underwriter 


leakage and voltage breakdown, indications 
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too close 


the 


shown het 


tests for mechan 


st t the beate 


would happen il 
to the blades 
tr 


on 


turned away mn 


» except the 
Gk, the 


toward each othe: 


the 


blades 
beaters, with 
ograph i 
ther n when 
ol thei 


in mind that 


Sunbeam, and 


ist nol ith 


t ' 
bon abole 


Dormey 


a how 


oben 


television inter 


tood the 


tiled 
| other 


\l 


iif ath 


alter 


ol of about thy 


with n ol 


wt 


iP/ 





A. Recommended An ali-around good mixer with a good speed contro/ 


Above average in most respects, and considered the dest 
The following four mixers were judged most conveni- mixer in the group 
ent in kitchen use tests. Each had a heel rest, a handle D - 
inti 65-w: ( 1) volts 
and a speed control. Three had beater ejectors; one escription: 65-watt motor, 110-120 : 


a.c. or dx 
GE, had beaters designed for eas, 


Weight, 2 Ib. 15 0 naptime rir a tenon 
removal without an Ve gh ul l é Had tw netal 4 1d rweate 
ejector 1 beater eer r ind 


a heel rest 3-step speed 


cated on top of 
handle Metal wall } inger hook 1 icluded 
Performance in tests 


right- or left-hand 


thumb tip” control conveniently | 


Dormey, Model 7500 (Dor 
meyer Corp., Chicago 10) 
$19.95 
ve average in most respects, but speed ntrol could 
mproved 
Description: 65 watt motor, 120 volt 
Wevht 3 Ib | vo 4-llact metal 


erector and a heel rest 5 sliding ti 
control 


beaters 


Universal Mix-A-Beater, 
Model EA-6230 Landers, 
Frary & ( irk, New Britain 


Performance in tests; \\ hit 
t Conn $19.95 


found hard to read yet 
a lett-ha 


pperation 


Description 

Weight, 3 

i beater eye 

speed control 

Performance in tests: Speed « 
sce comments) likewtse 


perat t Relatively 
General Electric, No. M10 


(,seneral Llectric Co Bridyge- 
port 10. Conn $19.95 


} ive i Papry teen Alas _—* _ B. Intermediate 


Description: 100 watt motor, 115 volts 
Weight, 2 lb. 15 oz. Had two 4-blade metal 
and rubber heel rest Lacked beater ejector 
halts were knurled and had wide disk it t 
issist in beater removal Pwo-step speed control 
inder handle Metal wall hook which fitted 
keyhole slot under metal body of mixer w 
Performance in tests: Speed control wa 
right- or left-hand tise but dial was somewhat diffi eens Me. G000 (Sear. 
cult to read. One of the three noisiest mixers tested. 3 Roebuck & ¢ $11.95, plus 


postage 


Dp to 


into 
is supplied 


sconvenient tor 


r@éou + 
scked @ handie 
Description: 50-watt motor, 110-120 volts, a. 
Weight, 1 lb. 8 oz. (one of the two lightest 
tested). Had two 2-blade plastic beaters 
Sunbeam Mixmaster Jun- handle. One-speed off-on switch on top o 
\ \ ior, Model J Sunbeam marked). Metal wall hanger included 


Corp., 5600 Roosevelt Rd Performance in tests: One of three 
( hicago 50 $19.95 tested 
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Description: 65-watt motor, 115 volts, acc. or du 
Weight 2 Ib. 15 oz Had two 4-blade metal beaters 
3-step sliding tab speed control. Metal wall bracket 
included 

Performance in tests iL ontrol similar to that of 
Dormey, Universal, an ard ‘ omments under 


Dorme r \ rhe im «iy ! 3 


Osterett, Model 400 (John 
Oster Mfg. Co., Milwaukee) 
$16.95. 


9 7, ghtweig mixer thoug t had no means for 
regulating speed and lacked a har 
Description: 55 motor, 115 volts, a. Ls 
Weight, 1 Ib. 14 oz. Had two 2-blade metal beater | 
Lacked handk ( dine speed ott-on switch on t p ot Waring Mixor, Model RM-1! 
head. Metal wall brack ncluded. Waring Products Cory »S 
Performance in tests: Relatively quiet in operation. 2 W. 43 St New York J 


$19.95 


Description 
Weight, 3 


Wards, Model 2000 Mont Performance in tests 
gomery Ward & Co.) $16.95 ight r left-hand 
plus postage t thine 
versal Ou 

Description: 65-watt motor, 115 volts c. or da 

Weight, 3 Ib. 3 02 llad two metal 4-blade beaters 

ind heel rest 5 tep sliding knob peed control 

Performance in tests: Speed control similar to Derm 

and lint ‘rsai th uigh knob was easier to | indle than 


metal tab ‘ nents under Dormey Somewhat 


2 


i Gilbert Whirlbeater B 156 
(A. ¢ Culbert Co... New Llavet 
Conn $15.95 


: Description 
Hamilton Beach Mizxette, Weight. 1 


Model JM (Hamilton Beach 
Co., Div Scovill Mig Cs 
Racine, Wis $19.75 


ies tn thie Darmos versal. and Werds, lecked hee! Performance in tests 


t and beater eject Relativel wets 


Reprinting or quotations from items from Consumers’ Research Bulletin is permitted only when formal per- 
mission is granted by CR. Permission will not be given for commercial use of Bulletin material. 
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Toilet 


URING the past year synthetic detergents 

have captured the greater part of the home 
washing and household cleaning market from the 
conventional soap bars and flakes. In the toilet 
field, however, bar soap still leads, although 
there have been several attempts to market syn- 
thetic toilet soaps in bar form, such brands as 
Zest, a soap-detergent mixture put out by Procter 
& Gamble, and Vel Beauty Bar by Colgate- 
Palmolive-Peet. There is also a synthetic bar 
sold exclusively through drugstores under the 
brand name Lowila. 

The new synthetic bars for toilet use appear to 
be quite satisfactory in actual use tests in hard- 
water areas. Apparently, however, they have 
not met with widespread consumer acceptance, 
for they are not generally available. Attempts 
were made to include them in CR's current test 
of toilet soaps, but only Lowila could be located 
readily in the New York-Philadelphia area when 
samples were purchased for test. The chief 
obstacle to the general use of the soapless deter- 
gents may be their price, which is higher than 
some of the popular brands of toilet soap. An- 
other factor may be in the fact that a neutral 
detergent bar lacks the slippery feel associated 
with customary toilet soaps. The reported 
advantage of these products is their claimed 
property of “leaving no ring on the bathtub." 

The big event in the soap field this past year 
was the decision of Lever Brothers to eliminate 
the carbolic or cresolic odor characteristic of 
Lifebuoy and featured in its advertising since 
1941. The new product contains “Puralin’’ 
which is claimed to give the soap deodorant 
properties but with ‘‘a clean, fresh, unperfumed 
fragrance."’ Apparently Lifebuoy is attempting 
to capture some of the success of Dial Hexa 
chlorophene Soap which, according to the Ameri- 
can Medical Association, actually has a certain 
effectiveness as a deodorant when used consis- 
tently. Another brand of the latter type is 
Fresh which contains ‘‘Actamer,”’ a chemical with 
properties similar to hexachlorophene. 

Another brand that has attempted to capital- 


Soaps 


ize on the deodorant and antiseptic properties of 
hexachlorophene is the Charles Antell 
claimed to contain lanolin, chlorophyll, and 
hexachlorophene. The extravagant claims made 
in the radio and television advertising for this 
product have incurred the censure of the Federal 
Trade Commission, which has handed down an 
order to the company to cease and desist from 
misrepresenting the effectiveness of this soap as 
a cleansing agent, representing that the use of 
this soap will prevent impetigo, or cradle cap in 
the case of babies, or will prevent the develop- 
ment of pimples, boils, blackheads, or other skin 
blemishes generally. The Commission noted 
that typical of the misleading statements made 
for this particular soap was the claim that it was 


‘ 


s0ap, 


‘a beautifying, soothing soap because of the 
lanolin, and a soap that will make you 25 times 
cleaner than ordinary soap because of the hexa- 
chlorophene"”; “‘one bath with this soap is as 
effective as a bath every hour for 24 hours with 
ordinary soap."" Apparently the writer of this 
advertising copy has been out of touch with the 
current complaints from homemakers and their 
physicians who have reported extensively that 
too frequent contact with soap and water has 
been found to be a very common and widespread 
cause of dry skin; and frequent bathing is quite 
undesirable, from the standpoint of skin care. It 
should be noted also that dermatologists have 
taken the position that superfatting a soap by 
the addition of lanolin or some similar substance 
is not the most effective way to deal with the 
dry skin problem. It is considered more desir- 
able to use a mild toilet soap for washing, and 
then apply an emollient containing lanolin. 

In the current study, 19 brands of toilet soap 
were tested to determine their conformance with 
Federal Specifications which provide a fairly 
satisfactory though incomplete yardstick for 
evaluating such products. In accordance with 
(R's custom, tests were also made to determine 
the coconut oil and/or palm-kernel oil content 
of the various brands. It is CR’s opinion based 
on careful study of the literature in the field that 
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in view of the irritating properties of these two 
oils no soap which contains them in excess of 20 
percent of the total oil or fat content merits an 
A-Recommended rating. In addition to the 19 
brands of milled toilet soap, a sample of Lowa, 
an entirely synthetic detergent bar, was also 
included. It is interesting to note that although 
this brand is currently sold in drugstores, pri- 
marily for consumers who have difficulty with 
soap, the product had a high content of coconut 
and palm-kernel oil 

Although the Federal Specifications do not 
set any limits for free fatty acid, the U.S. Phar- 
macopoeia has a limit of 0.23 percent (calculated 
as oleic acid) for hard soap (sapo durus), and 
when soaps currently tested were found to have 
a fatty acid content greater than this that fact 
has been indicated in the listings. 

The prices are those actually paid for the soaps 
purchased for test in the fall of 1953. Toilet soap 
is apparently bought by consumers chiefly in 
supermarkets, which carry a wide variety of 
brands. It was noted at the time that competi- 
tion was evidently quite keen among a number 
of brands and that special offers were often 
available. It is quite possible that the price 
ratings made on the basis of the actual prices 
paid would vary in occasional cases from season 
to season and in different sections of the country. 
The prices paid ranged from 24 cents per pound 
of soap (calculated on a water-free basis) for 
Kirkman Complexion Soap, to $2.51 per pound 
for Yardley Old English Lavender. It is interest- 
ing to note that Yardley, which has been in- 
cluded in CR’s tests at intervals for some 20 
years, has consistently not been a top-quality 
soap as measured by CR’s standards. No doubt 
people who have money enough to buy a top- 
price brand of soap obtain a certain psychi 
satisfaction from their expenditure and are not 
particularly interested in the more prosaic ele- 
ments of quality as determined in the laboratory 


It is true that the price of the Lowila Cake 
Soapless Detergent was approximately $3.22 on 
a water-free basis and almost a third more ex 
pensive than the Yardley product, but the 
Lowila brand may perhaps be more fairly con 
sidered a specialty item. It was included in 
the test to determine how nearly this type of 
detergent would conform to specifications for a 
good milled toilet soap, and perhaps it should 
have been rated on an entirely separate basis. 
In any event, the consumer of modest means 
may be consoled by the fact that, as is so often 
shown by CR’s tests, it is not necessary to pay a 
high price in order to obtain a first-rate product. 


Ratings are cr54. 


A. Recommended 


The following brands fully met Federal Specifica 


tions for Milled Toilet Soap (P-S-621c) on all counts 


Kirkman Complexion Soap (Kirkman & Son, Div 
N.J.) § 


water-tree 


Colgate-Palmolive-Peet Co., Jersey City 
cakes for 2.4 (price pet lb. of sapona’ 
basis, 24c). Coconut and/or palm oil, 15 to 20%, 1 


Conti Olive Oil Castile Soap (The |. B. Williams 


Co., Glastonbury, Conn.) 15 per cake (per tb., 
$1.35) 


improvement in quality since CR's previous tests 


“water free This brand shows a definite 
Only soap in the brands tested which did not con 
tain coconut oil or palm oil; this would make Conti 
a particularly good choice for use by persons with 


sensitive skins. It is, however, somewhat expensive.d 


B. Intermediate 


The following brands met Federal Specifications 
(P-S-621c) on all counts, but they contained coconut 
and/or palm-kernel oil in amounts in excess of 20% of 
their total fat content, hence may be irritating in some 


Cases 


Camay Toilet Soap Procter & Gamble, Gwynne 


~ Bldg Cincinnati ‘water 
free,’ 41c) 


acceptable limit 1 
Ivory Soap (Procter & Gamble) 4 cakes for 19c (per 


3 cakes for 25« (per Ib 


Free fatty acid content : lightly above 


Ib., “water free,"” 25c) 1 
Lifebuoy Health Soap with ‘Puralin”™ 
Bros. Co., 390 Park Ave., N.Y.C.) 2 cakes for 17« 
(per Ib., “water free," 42c). Free fatty acid content 
somewhat above acceptable limit 1 
Palmolive (Colgate-Palmolive-Peet Co.) 3 cakes for 


Free fatty acid con 


(Lever 





22c (per lb., “water free,”’ 36c) 
tent somewhat above acceptable limit 1 
Sweetheart Toilet Soap (Manhattan Soap Co., 441 
Lexington Ave., N.Y.C.) 3 cakes for 22c¢ (per Ib., 
“water free,"’ 39c) 1 
Swan Floating Toilet Soap (Lever Bros. Co.) 5« 


“water free,"’ 32c). Free fatty acid 


per cake (per |b., 


content slightly above acceptable limit l 
Woodbury (The Andrew Jergens Co., Cincinnati) 3 
“water free,"’ 38c) 1 

Allen B Wrisley C o., 6801 W 

65 St., Chicago) Bath size, 10c (per Ib., “water 
free,”’ 33c) 1 
Charles Antell Soap with lanolin, chlorophyll, and 


cakes for 23c | per Ib 
Wrisley Pine Soap 





hexachlorophene (Wistributed by Charles Antell, 


~ Ine e Baltimore) 2 cakes for 29¢ (per lb., “water 
free,"’ 69% 2 
Dial Deodorant Bath and Toilet Soap (Armour & 


— _——<$ $$ —___- 


Co., Chicago) 2 cakes for 25¢ (per Ib., “water free," 
63c). Free fatty acid content slightly above ac 
ceptable limit 2 

Avon Pine Soap (Avon Products, Inc., 30 Rockefeller 
Plaza, N.Y.C.) 3 cakes for $1.19 (per Ib., “water 


free,”’ $1.46) 3 
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C. Not Recommended 


nds failed to meet Federal Specit 
ore requirement 

Cashmere Bouquet Toilet Soap (Colgate-laln 
olive Peet 0.) $ cakes for 22 per Ib water 
tree $5 Matter insoluble in’ water, too high 
\pproximate percentage of coconut and/or palm oil 
over 30° 
Lux Toilet Soap Lever Bros. Co.) 3 cake 
bailed to 


on one requirement 


vater tres $7 meet Federal 


Speciication PS-62k matter 


too high Kree fatty acid con 


Over 20°, 


insoluble ino water 


tent slightly above acceptable limit 


coconut otf and, or palm-kernel oil 1 
Fresh 
tributed by 
\ve New York 17) 
free 54k \nalysis indicated presence of rosin 
bree fatty acid content slightly above 
linnit Over 200 coconut oil and/or palm-kernel 


oil 2 


Lava Soap (Vrocte: I3c per cake (per 


Deodorant Bath and Toilet Soap [is 
The Pharma-Craft Corp 


? cakes tor 276 


405 Lexington 


jer lb water 


acceptable 


lb water tree, 57 Failed b a considerable 
margin to meet Federal Specifications (P-S-621 
n four requirements. Free fatty acid « 
limit ( 


siderabl above acceptable 


palm-kernel oil content exceedingly high 
Cuticura Soap, Mildly Medicated (Votter Drug & 
Malade n Nass Lu 
$1.14 15 to 20° 


palm-kernel oil \nal 


Chemical Corp., Labs 


cake per lb vater tree 
nut and/or 


presence ol rosin 
Lowila Cake Soapless Detergent (\Vestwo 
maceuticals, 468 Dewitt St.. Buffalo 13 
vater free."’ $3.22 
P » O21« 


t higl 


cake (per Ib 
Federal 


ments ree fatt 


Specih ithons 
acid conten 
palm kernel oil content high 


Vardlk 


per lb water tree 


Yardley Old English Lavender 620 Fifth 
A\ve., N.Y.C 


$2.51 


45« per cake 
Failed to meet Federal Specifications (P-S 
621c) on one requirement (matter insoluble water 
fatty acid content slightly above 
weceptable limut Over 20%, of cx ul andor 


palm kernel oil 3 


too high bree 


Motor Oil Additives—Including Those with 
Molybdenum Disulfide (“Moly”) 


A PAPI Ik prepared to bon read betore the 
Society of Automotive Engineers at its 


January 11-15, 1954 Detroit, by 
Carl W. Georgi, Quaker State Oil Refining Cor 
poration, Butlalo, New 
on a number of types of motor 


meeting m 


York, reports some in 
teresting findings 
oils and oil additives Phe author made studies 
of the effect of a number of these on tuel con 


ui ption ola popular make ol passenger Cal 


engine mounted on a dynamometer bests on 


each oil were run at engine speeds equivalent to 
road, 


15, 30, 45, and 60 miles per hour on the 


and at loads of 25, 50, 
full load 


that the “engine did not recognize any 


75, and 100 percent ot 
Phere was rather convincing evidence 
friction 
reducing properties in graphite, ‘moly’ disulfide 
molybdenum disulfide], or lead soap.” 

Phe author reports an interesting finding with 
respect to winter versus summer gasoline mile 
ages, and gasoline consumption in cross-country 
as compared with city driving \ typical road 
test car over a period of time showed average 
tank mileages of 12 miles per gallon in city driv 
ing in winter, 15 miles per gallon in warm weather 
Che figure of 19 miles per vallon 


| hese 


‘would cel 


driving 


yiven for cross-country Operation 

ve variations in miles per gallon 
tainly tend to obscure the relatively small varia 
tions resulting trom motor oils of different types 


or viscosities 
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Thus the effects of motor oil and 


motor oil 
additives on engine fuel economy, contrary to 
advertising which claims “makes oil 300°; more 
efficient,” “reduces friction by 75°, saves 1 
vallon of gasoline in every 10." “inere ase 
by 10°), and the like, 


practical significance to the 


power 
do not appear to be ot 
motorist indeed 


any difference, if one existed, could hardly be 


ck tects a under road conditions 


One of the conclusions was that popular 


types ol ‘oiliness’ or ‘triction reducing’ additives 
display no measurable improvement in engine 
over that ol 


added I he 


yrade was found to make a small 


friction, power and tuel economy 
the motor oil to which they are 
oil viscosity 
difference in gasoline mileage. On the averag: 
viscosity grade changed the fuel 
Phat is, SAE 20 
Thidore iM les pcr 


4) oil 


a change of on 


consumption 2 to 3 percent 


oil would give 2 to 3 percent 
gallon of gasoline than SAI 


Oil with f which is a de 


sirable characteristic of automobile oil and indi 


a high viscosily index 


cates a relatively small change in viscosity as the 
temperature is changed, favored lower gasoline 


consumption than oil with a low viscosity index 


Both these effects were too small to be ob 
served by the consumer in his use of a car on the 


road 


1954 











Five 


Automobiles 


Chrvaler New 


DeSoto Fi redome VJ 


8) 1) ‘ | 


Chrysler irom 20 to SO ; 


er and Vedoto V-& s were judged ea Gasoline mileage under test conditions 


] 


many respects the « 2 a, 16 1 
JiHerences were in hb 
ont of the instrument ¢ 
ed about $350 above t ‘ 


ma ans ' d Riding comfort 


A-— (Tentative) 


Thrysler New Yorker V-8&. $3369 delivered 
P rFlite automatic transmission ind power ter 
standard equipment Power teering 


radio, $101 heater and defroster, $78 


CR'S FINDINGS ON ROAD TESTS 
Speedometer errors: at indicated speed o 
ctual peed vas 20.8 m.p.h at 35 1) 

50 m.p.! 15.4 Odometer was inaccurat: 


about SY, 100 nutles wild be recorded as 105 1 


Acceleration times from 0 to 30 mop h., 5.4 sen 
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t i acle juate as t pace 
he mtertor ‘ ippomnted ind finished 


Equipment on car tested: Powerl lite tr 


ver 


il 
ike 1) er tecringy i i 


eater ind defroster 


OBSERVATIONS AND CONCLUSIONS 
my ale 


lhe top rated horses er of thi 


the 180 at HOO ry 


which operates ol! 
. 1) 1 ] ovement ot 
red ce le ning ! | 
j aniny iecelerator pedal was too Close 
tiffer trame are 


ion hump in the floor, witl 


entia foot is properly placec 


irranyved ind lun ited 


il ndance I vork 


inel, whicl ould be eliminated Top of 
oft rubber pad to reduce w hazard in a 


front sei Me us and the top 


on leather 


ed red 


vas required to apply the brakes. Gas 


CHRYSLER NEW YORKER ! i inlet he veges il making it diffi 
SPECIFICATIONS gr dee me heparan” peor “hag 


e run out of gasoline and have to put 
i can or ordinary container, spillage 
" r, and all S| lage ol gase lime 


nyger of fire and personal injury 


Chrysler New Yorker V-8 Deluxe 


A-— (Tentative) 


Chrysler New Yorker V-8 Deluxe. $3451% 
, Preverk lite itor c trat 
Chassis, ete Pa Powerlite automat a 
Wheelbase 6 ris brake tandard equipment | 
er-all ler ° ire wheel $279.50: radio, $101 


froster, $78 


CR'S FINDINGS ON ROAD TESTS 
Speedometer errors: at indicated speed of 20 


I 


actual speed was 19.7 m.p.h n | $3.5; at 


Odometer was 
weurate , d be recorded 
is 104 mule 
Acceleration times from 0 
} on ad ”) to 50 mph... 6.7 
he li r 


i at 


eer fact ceptronally 


is on the 1953 Cadila 
Other details Gasoline mileage under test conditions 


18.5 m.p.g it 50 m.p.h., 15.8 m.p 
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Riding comfort, see (hy r New } 
Equipment on cor tested: PowerF lite tran DESOTO FIREDOME V.-8 


brakes rower } ire v heels 

t ig cpr¢ ( 
OBSERVATIONS AND CONCLUSIONS ECIFICATIONS 
The New Yorker De ir ditfers trom the Vi } 7 Eneing 


which is a rated | 


teeril 


have the same tore 


yut the increase 


inges in ti 


lal exhaust s' 
umed for 


desirable 


Chassis, etc 
4 


4 


CHRYSLER NEW YORKER V-8 DELUXE 
SPECIFICATIONS 


st 440) 


DeSoto Firedome V-8 Other details 
A- (Tentative) wo 


Flite transi ! $189; power steering, $177; powe 


4 ishieid 
hes DeSoto Firedome V-8 $2793 delivered N.] Powe f ‘ 


brakes, $37 radi $101 heater and defroster 


electric window lifts, $134 


CR’'S FINDINGS ON ROAD TESTS 
Speedometer errors: at indicates 
ind 351 p.f iiew \ ite] rres 


wed was 47.8. Odometer 


nusua irve a nt of abo 


10 at 4400 { 170 at 4400 
it i vested f 


tld be recorded as 106 n 
Accelerations times |! Ote 3n 
trom JO t sO } QO? « 

pt 7.9 = er gown 
Gasoline mileage under test conditions 
19.7 m.p.¢ it 50 h.. 17.1 1 
ive ] 

vith t 1953 
Riding comfort 
Phe car behaved 


car Wa eT ird t 
Equipment on car tested: /’ 
OBSERVATIONS AND CONCLUSIONS 


Following the genera rend of the 


CONSUMERS’ RESEARCH BULLETIN @ APRIL. 1954 @ 15 





MERCURY MONTEREY SPECIFICATIONS 


Engine 





Chassis etc 
Wheelbase 


A-— (Tentative) 


Mercury Monterey. §$ 


S100 heater j 


rau S110 


Other details 


é 


S40) 


CR'S FINDINGS ON ROAD TESTS 
Speedometer errors: at indicated 
lowe 196 1 sy | 


18.6. Odometer 


m JOT ) | ; 4 
10 to 60 m.p.h.. 9.8 sec. (goo OBSERVATIONS AND CONCLUSIONS 
obtained \lthough this car has 36 more rated hp. tl 


Pit re ‘ ith Witl ‘ rel il 


fa ! iit 
usual driving speed 


model it perlormance wceleration 


most driver 


tied Te btamed 

~ , > , | nw cl en } ‘ 
Gasoline mileage under test conditions { mpl i hich the manufact 
mol ct crive "Yu ' ‘ i “ seemed to function 
better result than other « 
r steering with the u 

| toda 161 hp Ball mt tf 
if 1 4.09 id a standard 3 ! ] nt 195 
if ! ‘ reirave itistactor | 
ea ily occur vith overdriy 


Riding comfort \ " nt th 
omen ol wr two brake 


itt 
mut should 


lo int pedal 
ind dome leht a turned 
front door or by a switch lo 
witl ment panel Phe heater and defroster 
my tur { steering whee 
Equipment on car tested: Radic 
10 1 ixle rat 


brake 
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on top oar ‘] el which extended severa 


» the deh |The HUDSON SUPER JET SPECIFICATIONS 


inches tow ird } at tr 
controls were 1 ' vated, and their signiticans Engine 
Was not eas » ul . sh-air inlets 
located OV ) ) ront (undesirabl 
p exhaust fum 
is difficult to contr 
Vision ov im the rear was good The 


gasoline 1 was located behind the rear 


| 


license ) 1 t onl a shignt angle to the hori 
} 


zontal, making the tank difficult to fill without spill 
ing should o in out of gas and have to put gas in 
from a can (for further comment see Chrysler Neu 
Vorker) The trunk space was adequate, but bottom 
edge of trunk opening was about 10 in. from the 
floor, making it difficult to load and unload heavy Chassis, etc 
pred kages. Wheelbase 


Hudson Super Jet 

The competition which this car might have given the big 
three (Ford, Chevrolet, and Plymouth) has apparently not 
materialized. Probably one good reason for this, in additior 
to its higher depreciation, is the fact that the Suoer Jet 
priced at about the same level as the Plymouth Savoy and 
about $100 higher than the Chevrolet Two-Ten. Ata some 
what lower price, the Super Jet might have had more appea 
to the economy-minded 


B+ (Tentative) © Sane dhnaiides on 
Hudson Super Jet. $2015 delivered N.J. Radio. eering facto 
$82; heater, $73; “ automatic transmission, $179 Other details 
overdrive, $103; turn indicating lights, $16 Gs P 


CR'S FINDINGS ON ROAD TESTS Gasoline tar 


Speedometer errors: at indicated speed of 20 m-.p.h 
actual speed was 20.3 m.p.h.; at 35 m.p.h., 33 


at 50 m.p.h., 46.7 it 60 m.p.h., 56.1 Odometer 
was inaccurate by about 244° (100 miles would b 


) 


recorded as 102.5 mile 

Acceleration times from 20 to 50 m.p.h., 11.6 sec. in 
direct: drive iveraye 18.2 sec. in overdrive below 
ay om 40 to 60 m.p.h., 9 sec. in direct drive 
good c. in overdrive (below average Note 
that preceding figures are with a rear axle rati 
of 4.2 to 1 With the standard ratio of 4.1 to 1 
used on this car when without overdrive, calculated 
acceleration figures would be 12.5 sec. (average 
for the 20 to 50 m.p.h. speed range, 9.9 se« gounl 
for the 40 to OO m.p.h speed range 

Gasoline mileage under test conditions:' 


22.9 m.p.g. in direct drive, 28.8 m.p.g. in overdri 


tion of cold am ry ) wedometer ex 


- -- 1 d above tl tor « N nu ) oi ti 
at 50 m.p.h., 17.8 m.p.g. in direct drive, 22.4 m.p.« ended a r 


in overdrive With standard 4.1 to 1 rear axle rati 
this car would give about 18.4 m.p.g. at 50 m_p.1 


cient extent to interfere with the driver 

the road, which was good both fro and reat 
— : r ting lights in place of ammeter and oil pr 
Riding comfort was only fair. Some pitching wa indicating ligh - _ ‘i ~" 


hi ‘ bon l nder Va 
noticeable at low and moderate speeds. Cornering 


gauge unde Sratie); mn 


in March Buttetin The servi brake 
ability was good, better than on most cars. Steering : a ' ' ' ' 
satisiactor mut mec ni reserve braking 
etiort was satisfactorily low. Although the leg roo: a a vit pins ae 
) feature of Hudson higher-priced models, was not 


in the rear is claimed to have been increased by , 
used Some exhaust nos was noticeahie at certain 


this year, it is still considered inadequate; 
from this, the car interior space was satisfactory speeds due to r seep? in exhaust system hn 
Equipment on car tested: Two-door sedan with heater trunk space was below averag: 
overdrive, turn indicators, aluminum cylinder head 


and 8 to 1 compression ratio 
OBSERVATIONS AND CONCLUSIONS 


Interior light operated by opening of either front 
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Deodorizers, with a Discussion 
of Some Ozonators 


Hil Ml \NNI Ik inh whi i" the sense oft smell 
fully and 


sulfice to say, 


functions has never been 
, 


factorils explained It must 


therefore, that an odor ts perceived only when 


core ubstance in a yaseous oF Vapor state and 
capable ol exciting the nerves reaches thre ol 


n the surface of nasal 


tract and dissolves 
Substances in the 


unless they are of 


factors 


tissue olid and liquid state 


themselves a volatile nature 


do not ; a vem ral rule affect the sense organs, 


imps because they do not reach the SCTISILIVE 


area in which identification ts mace 
t as the eve is lar more sensitive to some 
lenyths of light than others, so is the nose 


ome odors and comparatively 


to others \ 


also exists in different 


noticeable difference 

ol perception 
persons, a factor often noticed when comparing 
the reactions of a smoker and non-smoker on 
entering a room in which several persons ar 
smoking Ina sinular manner, the likes and dis 
likes of a person will to a considerable extent 


determine whether a particular odor or aroma 
pleasant or un 
distasteful Phe 


working in a leather-tanning plant, for example, 


is considered strong or weak, 


pleasant, appetizing of man 
may be happy to come home to the same cooking 
odor of cabbage which his wile has tried un 
successfully to get rid of all afternoon 

There may be, however, many different odors 
found in a home which will be displeasing to 
everyone concerned The existence of a real 
problem is manifested by the fact that a multi 


tude of electrical and chemical gadgets have 
been marketed which are claimed to reduce the 
strength of an odor or get rid of it entirely 

The best solution to an odor probl m 1s to find 
the root of the evil and get rid of it outright, it 
When this is not practicable, the best 


solution is to provide additional ventilation \ 


possible 


kitchen exhaust fan and an open cellar window 
are likely to be found far more effective in re 

moving characteristic cooking odors and musty 
smells than any device, liquid, or spray panacea 
on the market All odor-destrovers known to 
CR may be classified roughly into three general 


groups. Group one consists of chemical deo 


One of the two small ozone-producing bulbs from the Air 
Tron (left) compared with a G)-watt tungsten lamp bulb 


dorizers which function on the principle ol 
adsorption and usually contain a substance such 
as activated charcoal which does have the ability 
to remove by adsorption many Organic Vapors 


When the 


ability of the substance to adsorb has been spent, 


and some gases, too, from the air 


heat is applied and the concentrated odor driven 


out and the substance then re-used Unfor 


tunately, it is wholly impractical to use a suffi 
cient amount of such a substance as activated 
charcoal to remove or control odors etfec tively, 
that this 


method of odor removal will ever find wide us« 


in a home It seems quite unlikely 


or be efficient in the home 

he second class includes the many chemical 
specialty items which have as a principal con- 
stituent one or more compounds which, when 
burned or allowed to evaporate into the air in 
sufficient amounts, overpower or mask the un- 


desirable odor present Incense and perfumes 


are old ¢ xamples The past ten vears have seen 
new compounds added to this general 


widely 


many 


group The used new deodorants in 


most instances comprise not only a pleasant- 
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cation because the 


irly. stepping out mto 
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| in ly detected 


about 0.02 
While 
Wm acceptable concentra 
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ease conditions in which they could have no pos 


sible value and might do harm Readers are 
warned that the use of such an unscientific ‘cure’ 
may do great harm if only because sufferers from 
the diseases are delayed in obtaining proper diag 
experiments conducted by the 
Department of Public Health 


showed that the mixture of ozone 


nosis and care 
Calitormia State 
hor example 
and oxides of nitrogen produced by one device 
would actually kill mice within a tew hours 
During the past few years, at least two com 
panies, General Electric and Westinghouse, have 
manufacturing a small ultraviolet ray 
bulb filled 
is capable of producing ozone in limited quanti 


ties The envelope ol the bulb is of a specially 


been 


veneratin: mercur vapor which 


compounded glass which allows light rays having 
a wave lenetl 1849 aneystroms (O.0000073 
inch) to pass through and thus act on the oxygen 
present im the air and convert some of it into 
ozone Those lamps manufactured by General 
Klectric are not claimed to have a germicidal 
eflect except in a very small space, ©.¥., the in 
terior ol a refrigerator or other small enclosures 
One bulb would be required tor each Y% cubis 
foot of volume 

(CR, along with most authorities in the teld, 
doubts that ozone in permissible concentrations 
has any deodorizing effect on undesirable odors 
in the home. The action, rather, is thought to be 
similar to that of the chemical deodorizers which 
tend to substitute one odor for a less desirabl 
one and at the same time desensitize the sense of 
smell or reduce one’s ability to perceive any 
odors (similar to the desensitizing action of 
trony flavers on the tongue and of high inten 


Naturally 


irom the possible toxic etlects of ozone, no one 


sities of light on the eves and apart 
who ts at all salety-minded will want to reduc 
even temporarily, his ability to detect) smoke 
(or other Warhitiyv odors, as ol hot insulation 
in the event of a fire starting in the home or 
the smell of escaping gas if a burner or the gas 
is inadvertently left turned on but not ignited 
or if a pilot light is sooted up and giving off 


carbon monoxide (which Is odorls ss accom 


panied by the odor ol incompletely burned 
natural or manufactured gas 

During the past two years, CR has studied 
two deodorizers, one an ozone producer, the 
other a chemical unit 

The ozone-producing device, Air-Tron, manu 
Stove & Co., 


Ind., consisted of a simple sheet aluminum hous 


factured by Roy C Valparaiso, 


ing enclosing two Westinghouse Sterilamps (rated 
at 4 watts) and the ballast needed for their opera 
tion. (General Electric and Svlvania also manu 
While the 


facture similar bulbs Sterilamp is 


rated by Westinghouse for its ultraviolet light 


output at 2537 angstroms, the claims made by 
the manufacturers who use the bulbs in de 
odorizing devices would seem clearly to be based 
upon the ozone production of the lamp created 
by its ultraviolet output at 1849 angstroms 
lt is claimed, for example, that the Aur-7 ron 
“whiffs awav room odors electronically \n 
other similar device called Cleanazire (not tested 
there are many similar devices on the market 
is claimed ‘‘does not mask odors, it destroys 
them. It literally explodes odor molecules in 
the air, thereby bringing indoors, the cleanness 
and the freshness of outside air, similar to that 
alter a thunder storm 

lo determine the ozone output of the Aur 
Tron device, it was operated in a small chamber 


(about 0.2 cubic foot) with drv air flowing 


through at a steady rate of 1/7 cubic foot pet 
minute Under this condition the discharged 
air was found to contain from 1.5 to 2.3 ppm 


| he A ir 


Tron was also operated in an enclosed room of 


no oxides of nitrogen were detected 


approximately 400 cubic foot volume for a period 
of 24 hours during which time the concentration 
varied between 0.02 and 0.04 ppm. Since the 
device was constructed to be hung on a wall in 
the room, the concentration of ozone due to its 
action would not likely exceed that allowable by 
most authorities, though it might be greater at 
one part of the room than another It would 
seem, however, that the homemaker would be 
much better off if she were to eschew chemical 
and electronic means of odor control and tollow 
the simple rules of cleanliness and ventilation as 
the most effective and assuredly safe deodorizing 
expedient for the household 

Odor-Ban, the chemical unit, consisted of a 
prongs for plugging 


small plastic shell having 


into an electrical outlet \ slot was provided in 
the case for insertion of a small so-called “O-B 
Cake 
offensive room odors” and leave 
fragrance When the device 
an electrical outlet, a small heater within the 
shell warms the chemical cake and so hastens its 
evaporation. While Odor-Ban's 
for which the promoter has coined the name 
the un- 


which it was claimed would ‘banish all 
“a tre sh cle licate 


is plugged into 


“chemical agent,” 


Parium, was said actually to “destroy” 


pleasant odor and replace it with its own delicate 


fravrance, an analysis of the material indicated 
that, among other constituents, the tablet con 
tained approximately 11 percent paraformalde 
hvde, which liberate formaldehyde, a 


smell-sense depressant, when heated, and about 


would 


2 percent perfume (pine needle oil and aromatics 
intended as a substitute or cover odor for the 


unwanted smell 
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Consider the Pan 


HE HOUSEWIFI 


in the kitchen cooking and preparing 


who spends many hours 
a day 
importance of having an effi 
\ll too often, how 


meals knows the 
andl re iriveratof#r 


ever, insufficient consideration is given the se 


crent ran 


lection of other important kitchen equipment, 


such as cooking utensils, which are used day 


lay and vear atter vear The purchase ol 
pots and pans represents a considerable outla 
much 


and an etlective selection makes cooking 


more convenient and economicai, and eliminates 


crowding the kitchen cupboard or closet 
with litth 


\dmittedly it is a ompl x problem to make a 


pan 


used items 


good « hoice because of the wide ranve ol cooking 


utensils on the market 


materials 


aluminum 


Pots and pans come in 
man stamped and cast aluminum 


and alloys, cast iron, stainless steel 
stainles 


thin 


and aluminum-clad and = copper-clad 


vlass, tinware (steel coated with a 


steel 


laver of tin), enamelware, and earthenware 


just mention the ones that are most widel 


sold ( Opper ts decorative, when kept bright 


but relatively little used \nv green corrosio: 


product evident on the inner surface of an all 


copper-utensil is poisonous and should be re 


moved completely with steel wool; the vessel 


should bn 


used lor cool a 


then thoroughly rinsed, before it is 


Phe tirst ste » the homemaker should take in 
the purchase of cooking utensils is to decide what 


pans she will use the most and can convenient! 


! 


store The toods that will be most frequent! 


cooked and the proper pan for them should le 


kept in mind and the 


material chosen according 
ly Phe cooking and cleaning properties, advan 

ives, and disadvantages of different material! 
are given in the table on pages 22 and 23 of this 
ideal for all types of 


\ given pan should be made of the mat: 


article Vo one material 1 
cooking 
rial best suited for the use to which it will usu 
ily be put Where cupboard space is limited 


it is desirable to have pans that nest fairly well 
so that a number of pans can be stored in a sma 
Space 


In ue 


look lori 


neral, there are certain characteristics to 


a pan which tacilitate cleaning and use, 
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iluse of fuel, A pan 
be level 

hould 
bn & t | ) | i the ranwe 


on which is te ) a pan with a 


and which n 


should have 


, i 
ana he it «eve \ ) { Jot 


bottom uurner on which itt 


used will. \ rf el, anda pan witha 
irver than the burnes 
»> the porcelain of the 
overhangs (seneralh 
do not heat as quickly i 
black Straight 


smooth st ilso provic tor ethment use ot tue! 


bright iM) i 


those if lull or bottoms 


and save space on the top of the range as well 
Pans with smooth sick md rounded corners are 


much easier to cleat that have a «ck 


sivned on and that do not 


have ro int that pan 
ln well ) | ‘ ‘i hy have 

permit pouring (a ly mi « ide would 
desirabl n shou heat-resistant 
firmly attached, lary and comtortabl 
to hold should f i , nel 
heat 


Pans Leer \ q | ileal tne bouvhet 


h vt 


im size ; Vel joie and 


olten prepared 


other linn | 


' 
Recipes u mclucte the werole 


that shou Vian 


bye cirect \ tri te pan Tie 


i7t prt a «fl 
cook mie taniure ‘itl 
WPOotiy i7t 
or to puan | 
\bout il | ttt \mern ill 
Association 


ment, which 
that 


proportiones 
Standard 
tandard in kitchen equip 


reve Corpirie rele al 


proposed 
other throm 


‘ 


saucepal | marked im capaci i 
marked it mel al 


anal «le pth 


quart ind’ baking { ln 


diameter or width, length dependin 


on the shan ol the pan veri tlactures 


house 


! 


recommendation, but 


demand tor 


ire following this 


have to ite a wick 
irked as to A 


then 


It is not wise to bu 


wives will 


pans m before most manutae 


turers will make« ivatlabl 


pans in set ‘ peciall 


party plar ile Thien 


chat ‘ the hou 


door to-cloor on 


from 


who, almost invariabl awite 


far above the market price for their ware Con 
there is no 


trary to the claims of such salesmen 
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Material 
lamped Aluminum 
1/uminum Alloy 


Cast Aluminum an 


l/uminum A 


Properties of 
the Chief 
Materials 

Used to Make 
Cooking Utensils 


Copper-Clad 
Slaintle Slee 
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Cleaning Properties Cooking Properties 


Somew hat difficult to kee p 


ean he iuse ¢ pits ind 
surtace 


food 


pinhole 
which 


residue 


Shouldn't be ished 
diligently for tendency 
rust 1 reduced 
tective lay 


ly re moved 


not complet 


cleansing 


to clean, but harsh unevenly 
cleansers Ww il q uckly re when new 
and fairl 


bright fin 


lasy 
move tin coating 


Come darkened 


Seldom slow! 
Rinsing , d | tendency 


ind uneve 


than tn others 


to burn some 


Heats 


evenly than plain t 


Same is 
that copper 
readily original finish 
wed with 


above, ‘ xcept more qu 


tarnishes 


less steel ind about 


well as aluminum 


il metal cleaners does 1 


easily re 


mere tt develop hot x 


quickly 
roughened Hold 


“Hard-to 
should be 


t glaze 
cracked 
move” food 
moved by 
or mild ryent and 
water t ry scouring 
steel abra 


woo other 


utensils easy to 

{ well-designed an 
smooth. Baking soda and 
soaking will help remove 


baked 


on food 








4 5 
Advantages 


Disadvantages 


ised 
Devel { 
ved, when overhe 
corrosion, the products cor 


i 
ou compared tor nstance, W 


Copper tarnishes read 
when tarnished Alth 
to corrosion, the corro 


used to cook very salt 


Roug he wd by ! 
vith the usual scour 
(,ood quality enamels 
ctalwares when dur 
ct with metal, such 


x pads, steel spoons 


kK comparatively 45 
ny of boiling dr overs 
be used when ch pped be 
more subject to corros 

the outercoating arm 
are lOxXK Sore pout 
lol, especially acid « 
even though the « 


me AU 


with sudden 
on a hot uten 
Expen ve 


th enameiwa 


earlbenw are 
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one ideal material for all t pes ol cooking and 
no one brand or kind of cooking utensil is needed 


a family its necessary vitamins or min 


lhere 1 


kind of 


to vive 
erals no good reason to buy all pans 


ol one brand Indeed, it 1s often ad 


vantageous to diversify in the purchase It a 
usually one or more of the pans in 


little 


set 1s by rig hit, 


the set will be used or not used at all; thus 


| 
the set becomes an uneconomic purchase and 


merely provided un 


kitchen 


the large expenditure has 


necessary pans to clutter up the cup 


board 


( apitalizing on the tact that studies indicate 


that “waterless cooking saves some vitamins 


and fuel and helps preserve the appearance ol 


ome vevetables, kitchenware salesmen olten 


stress the point that ‘“waterless’’ cooking can be 


done in their particular brand of pan 


Progress Backward 11 


John M. Avent, President ot 
WW \sson lates, tit 
\tlanta, 


are pole ased to publish, 


John M. Avent 


Consulting Management 


I-neineers, of (seorgia, has written a 


letter which we with his 


permission 


In pite ol the fact that, over the course of years, 


ou have written several articles pointing out the 


deyeneration of automobile design, nothing seem 
In fact 
trend toward more and more 
Studebaker 
vou toed to yet out ofl the rear seat 


knock 


vour clothing It must 


to be done about it things are rapidly get 


ting worse with the 
uncomfortable cars Woitine ss the new 
Contipe Have 


vithout firmly grasping the steering wheel 
ing vour head and twisting 
he designed for circus performers 


You have pointed out that the leg room and head 


room are insufficient, that the cars are surrounded 


with sheet metal and die castings, so that vou can't 
engine \ minor accident 
Windshie lds and rear 
placed at such an angle that the sun 


\ ou 


pay extra for tinted glass that does not correct the 


yet at the wheels or the 
becomes a major repair bill 
windows are 
roasts the passengers and the snow collects 
condition 

My 1931 Cadillac was comfortable and well built 
My 1948 Cadillac was worse and my $5,200, 1952 
bk leetwood Cadillac is still worse. Must | buy the 
Cadillac in order to give my 
rear seat passengers some leg room? Must I pay 
extra $600 for air conditioning because the car is 
improperly designed? I thought that perhaps the 


hearse’ (model 75 


Livonia fire [at General Motors transmission plant 
it Livonia, Michigan] was God's gift to automobile 
design. Must they rebuild that //ydra- Matic plant? 
am willing to contribute money toward 
1931 Cadillacs Do 


who 


l, tor one, 
an organized effort to produce 


vou have other subscribers would join me? 





Actualh 


or cooking if} 


° ! 
COOKING 


wate rie SS 


a small amount of water 


] 


done in any heavy metal pan--especially par 


made of cast iron, cast or stamped aluminum, or 


copper-clad_ stainless steel—which has a fairl 


tight-fitting lid that 


allows only al small amoun 


, earther 


walled aluminum pans would not 


ol steam to escape (slass, enamelware 


ware, and thin 


be satisfactory for “‘waterless’’ cool ny 


(‘are in the selection of cooking utensi 


time well spent because they have a lo ( 


and are used trequently \ poor choice 


olten prove to bn CXpensive mconvenient ma 


Besicl avoodn il 


time-and-space consuming 
cooking tailures can be directly attributed to the 
use of the wrong ts pe or size ol pan. Choose each 
individually and with care 


pan Keep the TT 


the chart in mind 


when vou bu 


lormation ol 


Automobile Design 


Can you undertake ar 


in automobile design ? 


letter, Mii \vent commented that 
] 


sensible automobile design had already gone by 
the board in 1936 


In a later 


Phat was the era of die « 


vrills, when designers’ of cars had 


to hick the 


radiator 


begun to try lact that an automobil 


has wheels 


\ll the 


recent vears could have 


real improvements made in cars in 


bee n carried out without 
draping the car with sheet metal and chrome o 


all sides, and without having the transmissior 


bulge into the passenger space, and without 


making it necessary to wrap the rear seat pas 
sengers or baggage around the drive shalt. Rid 
ing qualities in the vertical plane have been im 
ind “‘hat 


a horizontal prliarne 1 


proved, but at the sacrifice of leg room 
so that comfort in 


\ny seat in a $4000 automobile ought to 


room,’ 
W OTS 


be a comtortable one, but if vou want to pay a 


mock is 


fat premium price tor one of the sport 


vou can really get uncomtortable and cut down 


your passenger-carry ing at the same 


\s to the 


advanced modern cars,” 


capacity 
time ‘sheet metal girdles ol the more 
if in future they make 


them of plastic, will that improve the fit? 


trend in design may 
1933: 


the old timers who had good cars in thos 


Possibly the backward 


have started as early as maybe some of 


will wish to comment persons who can recall 


the advantages which the earlier cars attorded of 
changing, chain appli 


easy tire inspection, tire 


cation, and a throttle lever, to j few 


points 
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Alemite CD-2 Concentrate 


Tests indicate this is no “Miracle Drug’ 


ar constantly 


POMOBILE OWNERS 


A’ 
contronted with advertising of various oily 
mixtures and blends inte nded to bn put into the 


ol an automobile 


crankcase products which are 


things, to increas 


the 


claimed, among other 
cars perlormance 
the lite 


line mileage, improve 
extend 


corrosion and wear, ot 


duce 
the 
wise to consider that with respect to almost 


battery, plugs, ote The consumer will ln 


all 
the chemical specialties and special tuel and oil 
the 
advisable 


ol motorists, 
In 


provide 


saving vadgets offered tor use 
ol 


the 


an attituce caution ts most 


product will not the 


Instances 


claimed advantages, and it may very likely have 


disadvantages of an important sort, so that ther 


the 


1th Sete Cat 


may be no net gain, or the net effect of using 


material may even be negative, 
Promoters of motor oil additives, particular! 
exert a and thei 


yood deal ot sales pressure, 
likely to be 
\dvertising of Alemite CD-2 Cor 
“New ‘Miracle Drug 


following claims for it 


claims are exayverated, hardly ever 


conservative 
centrale states that it is a 
and makes the 


for Cars,” 


lite cures sticky valve 


lifters 


doubles car motor 
cleans and 
the 


bres 


and hydraulic valve (quiet 


! 
chain 


Mot 


of literature 


| rouble 


In ceric 
Doubles and Triples 


motors piece 
made 
Lite 
Phe 
other 


back 


will perform as claimed or even that a dissat 


fact that advertising states that thi 


satislaction. ¢ 


that I 


any product is sold on a 


MmOney vuarantec is no assurance 


fied car owner will surely be in a position to have 
While | 


refunded the claim is mac 
Alemite advertising that if the 


his money 
buver is not ce 
pletely satishied, a refund will be made if he will 
return the sales slip to the manufacturer, v« 
lew persons ask for and retain a sales slip | 
such purchases, and if one is obtained at the 
time of the sale, there is only a slight likelihood 
that the requisite sales slip would be in the c 
sumers’ possession months later when it might 
occur to him to ask for a refund \ssuming that 


the user would want to take the trouble to writ 


a letter the 


rather small sum involved in purchase of a sir 


to manulacturer, considering 


can 


CONSI 


wW ALEMITE 


} “Miracle Drug” for Cars! 


ALEMITE 
CD-2 
& Improves resisteme of off 
to OXIDATION and SLUDGING 


* Eliminates BEARING 
CORROSION 


* Dissolves LACQUER - LIKE 
DEPOSITS on valves ond 


pistons 


* HOLDS DEPOSITS IN 
SUSPENSION ‘til they ore 
drained out at the normal drain period 


& Absorbs the small percent of MOISTURE due to condensation 
& Gives the oil RUST PROOFING QUALITIES 
& Improves the OVER-ALL OPERATION of the engine 
% Sold on a SATISFACTION OR MONEY BACK quorantee 


* FREES STICKING VALVES RINGS 
AND HYDRAULIC VALVE LIFTERS 


NATIONALLY ADVERTISED IN THE SATURDAY EVENING POST 


distributed ty 
the 


1 reproduction ¢ er of literature 


the manufacturer o mn D2? showing some of 


clauns made for this pro 


the purch 


And 


know that hi eney lite ha 
that 


im’! 


how, lor \ iy) ] 
not been doubles 


inl ln itl 


w tripled, or 


have lest been elit 
ly conden 


\ctualls 
lo 


ation 
abo 


thi poren 


thre everal other 


miact hecked by the 


average car owner ! canno ell attord 
a proper basis lo 

no Wa 

would 

formed had » 

ones norma 


motor o Conve 


the addition of 
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every oil change) double, or triple the life of any 


ind all engines in various states of aye, wear, and 
yive any engine new power, new 
performance for that 1s what the advertising 


claim from the results of tests made on 


1/em > Concentrate, we can see no advat 


use over a good grade of premiun 
motor ol, which already cont: 


the desirable additive 


fo determine the quality and merit of Alemite 
CD-2 Concentrate when added to crankcase oil 
(CR had tests made with a well-known brand of 
motor oil (of SAE 30 “heavy duty 
taining 8 percent CD-2 (manufacturer's dire 
tions call for one 15-ounce can of CD-2 in ap 


yracde con 


proximately 6 quarts of motor oil The same 
brand of oil without the additive was used as a 
control lhe tests made on both samples in 
clude ad relative yum solubility . be aring corrosion, 
dispersion of sludge, rust resistance ol oil-coated 
polished iron, spectrographic analysis, and vis 


cosit index 

Judging by the high sulfated ash, CD-2 con 
tains a very high detergent content of the barium 
ult type Phe zinc and phosphorus present in 
there as 
oxidation and corrosion inhibitgrs. When 
blended in the recommended amount with the 
motor oil, CD-2 
blend, however, was still in the SAI 


the untreated motor oil No significant change 


the Alemite presumably 


produ t are 


lowered the viscosity The 


ranye ol 


was found in bearing metal corrosion and gum 
olubility due to the oil with CD-2 added, over 
the straight oil, but the CD-2 blend did retain in 
suspension a slightly higher percentage of crank 
case sludge It showed somewhat lower tron 
corrosion in water containing sulfur dioxide 
t/emite CD-2 Concentrate ditters basically trom 
most “patent medicine’ additives in that tt 
Appare ntly consists of fairly concentrated addi 
oil industry, but 


tives of the Ly used by the 


tests conducted for Consumers’ Research by an 
oil chemist indicated that its use with premium 
(Service MM) or heavy-duty (Service MS) motor 
oils would hardly be warranted, since these oils 
already contain the intended amounts of addi 
tives necessary for the type of service for which 


thes are When 


added to non-compounded or straight oil stock 


respectively recommended 


otherwise known as regular (Service ML) oil with 
which CD-2 1s susceptible (a fact to be deter 
an oil chemist), CD-2 should afford 
However, motor 


mined by 
heavy-duty oil performance 
oils with from about 3 to over 20 percent addi 
tives are readily available, and this argues 
ayainst any need to add any product to crank 
case oil of the proper yvrade and typ for one’s 


car (as determined by the automobile manutac 


turer's recommendations in his instruc 
Sonn 


motor ol 


for the car owner 


turers are now advising against 


sumer of extra additives in their | 


eT ares distributor 


shows following 1 


1 compounded oil 
are recom 


Vays ‘compatt 
the whole to let the oul re 


' 
tives ble 


ol oil hie processes 


knows wh 


market 

In terms of doll 
be no advantage in the use ol Spee 
products. Car owners who have need for 
duty” 
will find it as a rule to be 


perlormance trom thei iutomobi 


more Ccononiie 
buy motor oil which already contains the 
tives (An oil change with premium (MM 
heavy-duty (MS) oil will ordinarily co 
whereas with CD-2 ble 


S] 50 to S82 25 with 


stocth | cost 


a non-compounded or straight oil 
will bn about Ss] © S] 50 tor the oil lu ] 
for the 


SS? RS or 


additive this makes a tot 2.35 


i 25 to 60°, extra cost over simpli by 
ing a well-known brand of premium or he: 


duty oil (already compounded There isa 


nite advantage, of course, in 
correct formulation in buving an oil 


compounded by the than 


manulacturer rathe 
! 


producing one’s own heavy-duty ¢ by mixing 


two invredi nts 
> * > 


( Dive last word ol advice © the car ownel who 


has been using regular oil in his engine and plans 
now to use a “heavy dut oil or a premium 


oil, or to introduce an additive such as Alemite 
CD-2: the oil containing the first application of 
the additive should be drained after running a 
maximum of 500 miles, and the oil filter element 
This will lessen the 


replaced (if there is a filter 


possibility of damage caused by release of mate 


rial that may have been ce posited in the onl lines 
Che deposited solid materials and sludge ar 
often loosened within a short period by the use of 


the additive and then vet into thre 


oil circula 


tion, where, of course, they may do harm b 
’ 


ving small-diameter oil feed holes, et 

lo be on the sate side tt is deemed 
not to add premium or heavy-duty oils an 
additive alter a car, ¢ Spc ially an older one, has 
| 


been used for long periods with “regular’’- 


“Wash 


grade oil \dvertising for Alem ites 
out vour car's engin 
power! The lorevoll 


some Cases, al le: 
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Proper Care of Long-Playing Records 


A Problem for All Record Users, and for Librarians 


pen PROBLEM of proper care ol the i 
creasingly popular long-plaving records ha 
been brought to CR’s attention from time to 
time We are informed that many people seem 
to feel that because the LP records are described 


as ‘‘nonbre they are likewise indestruc 


tible: for tl ison a note ol warning seems 


lic library in the far west 


recentlh advice by letter on the prob 


lem of hat record collection which the 


library lends to its patrons. The librarian real 
ized that it would be necessary to set up regula 
tions and advice to the borrower so that the new 
LP records which it was beginning to buy would 
not be subjected to severe damage because ol 
careless or uninformed handling by their users 
thei 


to the 


Lhe LP records because VrOOVeS are 


much finer, are ver sitive effects of 
damage by scra I lirt and mishandling i! 

rious wa\ library patrons assumed 
that the ISk l handled 


even 


W ithout 


particular ci som tried to 
them on standard 78 rpm. equipment, not 


that a 


iZIng special stvlus pickup, turntalbl 
and arm must be used with LP's 


It is belheved that the 


advice given by CR 
the library in the matter of a set of instructions 
to its patrons— which it was suggested be placed 
on a prominent printed label (in bold type and 
to be 


would be ol 


red ink, perhaps applied to each record 


envelope value to other libraries 


and to all who buy LP records for use in thei 
homes. It is suggested that the librarian should 
make a careful inspection Of ear h record before 
lending, and then make due notation of defect 
with provisions for a penalty charge against users 
who handle them carelessly or cause scratches 
or other damage, based on the practices in effect 
in the particular library with respect to patror 
damage to books; the librarian should also call 
the borrower's attention to the Spec ial label of 
instructions 

After consulting some record experts who had 
had a good deal of experience with the lending of 
records, CR has compiled the following list ot 
\dher 


ence to these rules may seem like a lot of troub 


do's and don't’s for the users of LP’s 


it first, but it will quickly become a matter 


habit in handling the records. Anvone who wa 


his records to be well reproduced and lor to 


deteriorate rapidly in har vy and in use 


of the record us necessary 


} 


} 


find it well worth while to follow thes 


DO 


records ) ly 


d rections 


1. Play LP 


slow speed) turntable 
Be certain tha h raph pickup 
preferably ntwe with an 


unwor having 0.001 inch 
‘lo mi the propet avin 


Sone 


mero 


record manutacturers identify 


VrOOve 
pickups tor long records by a red mark.) 
Be certain the vlus is i align 


ment, and that it has 


proper 
no tendency to swing to 
the meht or left when held above the record sur 
lace \ large proportion of installations ex 
imuned by Mr Maximilian Weil ol the \udal 
Co. showed a stylus badly out of alignment 
that is, not in a vertical position when viewed 
from the 


iront The tone-arm should move on 


pivot with no detectable triction or tenden 


stick In am part on it motion Phe lon 


1 the better record players favor lor 
ay the 


record (hangers wear records more 


ipidly than simple turntables do 
4. Always handle an LP 

or by one edge and the center I hi 

ords which have a larve center hole may‘ con 

handled with the 

hole while the fingers touch the outside edge of 


the record In 


record by its 


vernenth thumb through the 


turning a record over let it 


rotate between the OpPposinys 


Never 


that the nds are tree of ¢ é dust, 


palin ol the two 


hand touch the vrooves and be ine 


ina yrit 


5 : the record jacket when removing 


or replacing a disk, in order to prevent scratching 
the record face on the edges of the « nvelope, and 


ep each record in its envelope at all times when 


is not in use, as a protection against dust and 


6. Be sure the turntable mat ts pertectly clean 
before playing a record, and if surface cleaning 
wipe the record lightly 

the direction of the vroovinyg witha solt cloth 
which has been dipped in cold water and wrun, 


' , 
possible wuum cleaner attach 


is di is | 


ment or nozzle ma 
ru hcontact o 
lust trom « 
ivelopes 


le niet i 
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be desirable also ( Phe editor ol Audio Engineer 
ing has sugyested that vinyl pressings if they 
have become grimy or sticky from careless us¢ 
or handling may be washed with water contain 
ing a small amount of wetting agent, such as is 


work; probably a 


of the liquuid soaple ss de 


used in photographic 
solution of any 


would do as we 1] but any suc h solution should by 


avoid contact of the solu 


at room temperature 
tion with the label. The records are thers either 
dried in air or with a damp cloth. Another pet 
son has suggested that the record may be wiped 


after washing, with a soft cellulose sponge 


ove t| 


7. Run the tip of the finger light! 
dust and material 


cord has 


tip of the stylus to remove 
abraded trom the record, each time a 
Deen play ed 

held vertically be 
should 
never be allowed to lean at an angle against the 
they be 


&. Store records on edge, 


tween other records or books Records 


end of a storage cabinet, nor shouid 
laid on an uneven surface, or left on a turntable 
9. Keep records away from heat Don't store 


them, as some persons do, on a radiator top or 


cover, or on a window sill adjacent to a radiator, 
‘ lew tri 


or a hot-air register, or a high-wattave 


lamp, or in a spot the sun will strike on a hot 
day 


DON'T 


1. Play LP’s (334% or 45 rpm 
standard 78 rpm. equipment 


records on 


And do 


use particular care that pickup does not scratch 


2. Scratch the surface in anv way 


across the record; never allow anv hard object 


to come into contact with the playing surlace 


3. Clean records with alcohol, naphtha, or 


household cleaning fluids; such cleaning 
materials may dissolve some of the plastic in the 


other 


record surlace 


tT 


may succeed 


to bore aK “‘*nonbreakable , ree ords 


* * * 


One well-qualified expert suggests that users 


mav wish to clean each record with a very 


small amount of Goodell Record Life (sold by 


manv record shops the record ts plaved 


' 
for the first time, and to repeat the 


before 
procedure 
every three months. Opinions differ, however 
on the usefuln of this practic ind whether 


‘pended 


it is worth the time « 


Some Manufacturers Welcome Well-Grounded Criticisms 


N our July 1953 BULLETIN, we referred to the 
special eflort made by the Hudson Motor Car 
that 
automobiles, and we mentioned that the Hudson 


Company to satisly users of company’s 
Company had set up a special committee to see 
that consumer complaints were referred to a 
proper part of the management and would if 
necessary reach top management itsell 

We learn from a trade journal in the electrical 
refrigeration field that the Mitchell Manufactur 
ing Company, which makes room air condition 
ers, have adopted a similar policy of giving care 
ful heed to complaints of users of their air con 


Vice 


in charge of the air-conditioning business of this 


ditioning equipment President Tracey, 


company, has stated that ‘manufacturers must 
remember that their product eventually is sold 
to a user This tinal customer often is forgotten 
in the light of the hundreds of wholesale prob 
lems that face a manufacturet 

lhe company encourages users to submit their 
comments on a folder that accompanies ever 
unit, and gives assurance that the customer will 
receive immediate attention from the dealer and 
serviceman in his area. Mr. Tracey holds that 
in a young industry it is important that every 


purchaser be satistied in order that he may act 


as a nucleus tor tuture sal 


seems a sound attitude for ar 


especially ina held where the price ol the 
product is high and the consumer necessarily 
takes a considerable financial risk in buving it 
On all expensive and complex appliances and 


equipment, the consumer is well justified in 


watching and listening to see how ' 1] persons 


among his neighbors and friends are satisfied 
with the makes of appliances they have bought 

\ ball-point pen manufacturer to whom a sub 
scriber had complained some time ago regarding 


poor service by his dealer, made a point in his 


reply which we must contess is almost never 


expressed by manufacturers in their handling of 
“We should like to ex 


press our thanks for the trouble vou have taken 


consumer complaints 
in calling this matter to our attention. Vigilance, 
such as yours, is constructive and leads to better 
product and distribution.” 

In this case the burden of the complaint was 
complet lv in relation to the indifferent and cas 
ual attitude of a dealer whom the consumer ex 
a defective product 


mace bv the pen compan In veneral the 
urer of a product or appliance should 


not be bl med lor the « ireless or indifferc nt 


pected to make good lor 


manulac 
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duct of a dealer in handling complaints, except 


in industries where dealer relationships are close 
ly controlled. There is not such a relationship, 
% course, between the manutacturer and the 
lealer in the case of low priced products like 
lastic gadgets for the kitchen or flashlight bat 

teries. Indeed, the relationship may be far from 
a satisfactory one from the consumer's stand 
point even where large appliances are involved, 
for the manufacturer's problem is to get a 
I] outlet” 


selling happens 
that the dealer ts a 


primarily, and if it 
good representative ol the 
factory service and guaranty poucy, that's good, 
but it is not likely 


selection and anchisi { the dealer Ihe 


to be a basic consideration 


wturer is not cl to choose a dealer 
rh problem ol customer relationships pri 
in mind, as anvone who has sought serv 


trom automobile dealers will know: vet auto 


selling ! i the cases most tightly 
who bing theu 


' 
ts and regula 


tions tor most of the major aspects of their busi 
ness relationship to the maker of the car 


Coming back to the praiseworthy attitude of 


the ball-pen manufacturer mentioned earlier in 


this artick CONSUMCTs perhaps need to ln re 


minded th vst kin 41 complaint is that 


| 


which ts made 1 iting and with caretul atte 


tion to detail, for such a complaint can be passed 


trom one responsible executive to another until 


it leaves the proper impression at all necessar\ 


pomts im the factor’ engineering and sales or 
yanization. One should bear in mind, too, that 
manutacturet not directly ac 
complaints ola rea 

! correction 

remituct or tt SCTVICITIL 

is neverthele | ly nade if the consumer 
we l-expres ed ki k regarding 


reyvisters 


i 


> 
the exact nature of his di itistaction with the 


article he bought. and respects in which it 


periori hes 


' 


OF the Editor's Chest 


Continued from page 


question 
how ill thi tT ican stand 
ird of living parity 
prices, government ¢ tre ! implies, vovern 
ment participation. in labo relations, and the 
acts ot organized labor in connection with strikes 
restrictions of production, limitation on appren 
tices, restrictions against machines that increas 
productivity, as well as management's pricing 
production, and distribution policies should all 
be judged with relation to their effects on the 
standard of living 
The premise that consumption should be the 
end and prime objective of production is not 
new; in fact, goes back to Adam Smith whose 
name during the past two decades has been ar 
epithet of derision in certain tashionable circles 


of economic theory. Mr. Mazur is not a traine 


economist, vet there is a sound lesson for the 


practical men of the “‘dismal science’ parti 


larly those in close relationship to the market 
in his thesis 


Politicians, too, who have the troublesony 


problem of dealing with the tremendous accun 


lations of surplus foods may find that this pris 


iple of acting primarily in the consumer's inter 
est will provide a convenient formula for rationa 


izing the discontinuance ot the absurdly wastet 
poli Vv ot using taxpa' ‘ rs’ money to kee ~ | t 


high and food off the market so that there i 


which to ste 


ircehouses if 


animal 


oap 


che or an inter 
\\ irchouse ite 


urplu toch 


acquired under the ¢ price-fixing law 


ind regulations Im po | vy the Department ol 
Agriculture Whenever these products are old 
at a sacrifice abroad the American taxpayer 1 
penalized twice; once in the form of higher re 
tail prices for the food he buvs and second in the 
for the inevitabl 


Some of these 


form of taxes required to pay 
huge losses in the proyvran 


food surpluses are reating 


Ihe Netherlands 
come © sel] cerTtam foods lor what the Wi 


bring in markets abroad and that 


international tension 


or example, feel that we ma‘ 


wh competi 


tion will depress the international market tor 


exports ol food when ch export ire vil to 


the economu stabilit he Nether 
In our consideration 

a consumer-oriented 

nomic and polit 

mention in pa 

vard econ 


ey il otfics 
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consumer the most for his money. He advances 
the suggestion that it may be more important 
to relieve “‘social tensions” than to ive the con 
As he puts it 


“An opulent society can afford to sacrifice mate 


sumer the most for his money 


According 
should be willing to pay 


rial well-being for social content 
to his reasoning we 
higher prices for coal or clothing in order to 
eliminate “‘disorder in the coal fields or destitu 
tion in the sweat shops."’ He implies that sub 
sidies to farmers are desirable in order to elimi 
nate ‘“‘the tensions of the farming communi 
[when they] were a threat to orderly democrati 
process ” 

Professor Galbraith was one of the leading 
lights of the government's economic advisors 
during the days when managed economy and 
the sumptuary legislation of price fixing and 
rationing as embodied in the OPA and other 
alphabetic agencies were being used to control 
consumption. The suspicion naturally arises 
that he might just be endeavoring to justify 
scarcity, high prices, and other dislocations of 
the market that worked to consumers’ grave 
disadvantage during the past two decades when 
economists had an unexcelled opportunity in 
government jobs to work at modifying the pra¢ 
tical effects of business cycles up and down the 


chart of economic activity 


Since consumers are not organized into tormal 
pressure groups, their interests are, almost as a 
matter of routine, subordinated to those of inter 
ests which are more vocal and more responsive 
to political favors Phe practical men of the 
market 
reckon with consumers’ needs and desires in any 


place, however, are always forced to 
situation when consumers stay out of the market 
in an evident way, as seems to be the case at 
present, and they will make strenuous efforts to 
The theory that 
Mr. Mazur sets forth of the wisdom of evaluating 


: 
discover just what is wrong 


economic and political action on the basis of the 

effect on consumers is commended to the atten 

tion of businessmen as an excellent point of ap 
increasingly difficult 

| 


Consumers themselves may con 


proach to thei market 
problems 
tribute to the wider use of such a yardstick by 
forming their own judgments on this basis, and 
by being quite articulate in expressing their 
No intelligent 


person nowadays seriously doubts that an econ 


views in places where it counts 


omy that does not serve consumers well and eco- 
nomically is in for serious trouble; the way to 
stay out of trouble is more and more to forward 
the point of view of those who seek to serve the 
consumer better and to reduce costs of manutac 

ture, and especially the often highly inflated 


costs of distribution and selling 


Abridged Cumulative Index of Previous 1954 Consumers’ Research Bulletins 


Month Page 

Automobiles Editorial 
19541 
Dodge Royal V-8&; 
Plymouth Savoy; 
Plymouth Plaza Sub- 
urban (station 
wagon Feb., 10-145 
Chevrolet Two-Ten; 
Chevrolet Handyman 
210 (station wagon); 
Chevrolet Bel Air 
Powerglide; Nash 
Statesman Custom; 
Pontiac Star Chief 
DeLuxe Hydra-Matic 
Pontiac Chieftain 8 
Spectal Station 
Wagon; Studebaker 
Champion Regal 

turn-in on a new one 


forbidden 
coat 


modern 


advertising of 


unfair, costly 


Raldness ‘cure’ 
Battery additive 
Butter, prices 


Lamp cord accessories! 


Cigarette advertising 
Colds, food allergy a cause 
Consumer goods, information on 
sources of supply 
Consumers’ Research Bulletin 
items, reprinting 
Corrections and 
emendatitor Jan., 16; Mar., 
Covers, toilet tank and seat 
lid t Jan., 44 


Motion picturest 


houses 


buying 
patriotic? 
Dinnerware, glazed or ceramic, Piano soundboard 

cleanability Mar 
Diseases, preventive methods 

and treatment, results 
Drills, hand, electrict 


Polishes, shoet 
silvert 


Eggs, grading standards 


Fingernalils, split, remedy Jan., 3 
Foods, antibiotic preservatives, 


frozen and ready-prepared, 
sophistication of 
Freezers, home, moving problem Mar., 4 
Garden items, misleading 


Government anti-trust actions, 


Juice, frozen orange, popularity. Jan., 4 


Moth prevention methods 


Paintbrush, “3 in i"? 
Painting, priming coat for 


Perfume, high pricest 
Phonograph recordst 
high-fidelity, caution tn 


Feb., 19-25; Mar., 3 
Pot cleaner and scour cloth? 


Month Page Month Page 
each issue, page 2 
Feb., 33-34 


Prices raised by wage 

demands Feb., 2, 17-18; Mar., 34 
Pumps, shallow-well, for home 

water systemst Jan., 20-26 


Rugs, cotton and synthetic fiber, 
soil-retarding treatmentt 
protecting from localized 
wear 


Jan., 44 
Feb., 33 


Jan., 29; Mar., 9 
Scales, bathroomt 
Shavers, electric? 
Sheets, fitted? 
Skin of the hands, irritation 
by detergents Jan., 3 
Spinach and milk incompatible Feb., 34 
Storage space, review of booklet. Jan., 4 


Mar., 2, 13-14 


Mar., 4, 33 


Heating controls, automatict Feb., 24-30 
Houses, basementiess, floor- 
covering problems 


Television receiverst 
converter, UHFT 
overproduction 
price reductions ° 
repair problems Feb., 4; Mar., 

lester, electrical, for home uset Jan., 8 

Textiles, consumer complaints Feb., 34 

Timing devicest Mar., 

rires, automobile, out of 

balance Mar., 
Tooth pastet Mar., 22-26 
lransistors, development Feb., 4 


Feb., 4, 33 


Mar., 10-15 


each issue 
Mar., 4 


Mar., 21 


Feb., 23 
Mar., 33-34 


Vegetables, frozen, salt-brine 
each issue 


processed, labeling Feb., 4 


Feb., 3-4 
Jan., 4 
Jan., 26 


Washing machines, automatict Mar., 5-9 
Wiring, electric, overloading Mar., 4 


Piping, water, for the home. Mar., 27-30 


Jan., 17-19 
tindscates thal listings of names or brand 
tmcluded 


Feb., 4 
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HIS section aims to vive critical consumers a 

digest of opinion from a wide range of mo 
tion picture reviews, including the motion 
ture trade press, leading newspapers and ma 
zines some 19 different periodicals in all. The 
motion picture ratings which follow thus do not 
represent the udgment of a single person, but 
ire based on an analysis of critics reviews 


Phe sources of the reviews are 
Now N¥ he Fi chih 


mmilice 


Time 


The tieures preceding the title of the picture 


indicate the number of critics who have been 
judged to rate the film A (recommended), B 
intermediate), or C (not recommended) on its 
entertainment values 

Audience suitability ts indicated by “A” for 


adults, “Y"' for young people (14-18), and ‘‘¢ 


for children, at the end of each line 


Descriptive abbreviations 


acy 


are as follows 


me me ma 


Act of Love war-dr / 
Affair in Monte Carlo (British) dr-c 
Alaska Seas mel 
All the Brothers Were Valiant adv-« 
Always a Bride (British) com 
Annapurna dot 
Appointment in Honduras 

April 1, 2000 (Austrian) 


Back to God's Country 

Bad for Each Other 

Bait 

Bandits of the West 

Beachhead 

Beat the Devil 

Beggar's Opera, The 
(British) 

Beneath the 12-Mile Reef 

Big Heat, The 

Bigamist, The 

Blades of the Musketeers 

Blowing Wild 

Border River 

Botany Bay 

Both Sides of the Law 
(British) 

Boy from Oklahoma, The 


Calamity Jane miu 
Captain John Smith and 
Pocahontas 


CONSUMERS’ 


aptain Scarlett 
aptain’s Paradise, The (British 
sease Fire 
thamp for a Day 
tharge of the Lancers 
hina Venture ne 
ity is Dark, The (see Crime Wave 
lipped Wings 
ombat Squad 
ommand, The 
onquest of Cochise 
onquest of Everest, The 
British 
owboy, The 
razylegs, All-American 
reature from the Black Lagoon 
rime Wave ’ 


+ 7. 7 | | | | . . 


~~ am 


Decameron Nights (British 
Desperate Moment (British 
Diamond Queen, The 
Donovan's Brain 

Doomed (Italian 

Down Laredo Way 
Dragonfly Squadron 
Dragon's Gold 

Drums of Tahiti 

Duffy of San Quentin 


East of Sumatra 

Easy to Love 

Eddie Cantor Story, The 
El Alamein 

El Paso Stampede 
Escape from Fort Bravo 


Fake, The 

Fighter Attack 
Fighting Lawman, The 
Final Test, The (British 
Flight Nurse 

Flight to Tangier ri-me 
Folly to be Wise (British) 
Forbidden rtm 


French Line, The mus-dr-« 


Fugitive in Trieste (Italian) 


Gay Adventure, The (British 
Genevieve (British 

Geraldine mile 
Gilbert and Sullivan (see Story of 


Give a Girl a Break mus-com-« 


Glass Webb, The my 
Glenn Miller Story, The —mus-hog- 
Go, Man, Go dr 
Golden Blade, The 

Golden Coach, The (Italian 
Grapes Are Ripe, The 


(German) com 4 
Great Diamond Robbery, The crt-com A 


Greatest Love, The (Italian) 
Gun Fury 
Gypsy Colt 


Heidi (Swiss 

Hell and High Water 
Hell's Half Acre 
Here Come the Girls 
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Highway Dragnet cri-mel A 
His Last 12 Hours (Italian) dr A 


His Majesty O'Keefe adv-c AY 


Holly and the Ivy, The (British)... .dr A 


Hondo 


Hot News mel A 
How to Marry a Millionaire com-c 4 


Intimate Relations (British) soc-dr / 
It Should Happen to You com . 


Jack Slade wes / 
Jennifer mys-dr / 
Jesse James vs. the Daltons mel-c 4 
Jivaro adv- 
Joe Louis Story, The 

Journey to Love (Italian) 

Jubilee Trail 


Killer Ape, The mel . 

Killers from Space sci “AY 
King of the Khyber Rifles 
Kiss Me Kate mus-com-c A 
Knights of the Round Table. .adv-c AYC 


La Favorita (Italian) mus-dr A 
La Lupa (Italian) dr A 
Last of the Pony Riders mus-wes AYC 
Limping Man, The mys-mel ; 
Lion is in the Streets, A dr-c A 
Little Fugitive, The dr A 
Living Desert, The doc-« C 
Long, Long Trailer, The. .mus-com-c / 
Loophole mys-mel . 
Louisiana Territory trav-. 
Lucky Five, The (Italian) dr . 
Lure of the Sila (Italian) mel / 
Man Between, The (British). war-mel . 
Man Crazy soc-dr , 
Man from Cairo, The mel 4 
Man in Hiding (British) mys-mel / 
Man in the Attic cri-dr , 
Man of Conflict 4 
Marry Me Again 
Mexican Manhunt 
Miss Robin Crusoe 
Miss Sadie Thompson 
Mogambo 
Money from Home 
Monsoon 
Moonlighter, The 
Mr. Denning Drives North 

(British) 
Mr. Potts Goes to Moscow 

(British) 
Murder on ~ weed (British)..cri-mel . 
Mystery Lake.... doc-c + 


Naked Jungle, The 
Nebraskan, The 
New Faces.... 

99 River Street 


dr-c A 
wes-c A 
mus-com-c A 
cri-mel A 


Overcoat, The (Italian) dr A 
Overland Pacific . .wes-c A 


war-dr-c AY 
dr A 


Paratrooper 

Paris Model 

Passionate Sentry, The 

(British) 

Personal Affair (British) 
Pleasure Garden, The (British) 
Prisoners of the Casbah 
Project M-7 (British) 
Project Moonbase.... 


Queen of Sheba (Italian) 


com A 

mel A 

fan A 

adv-c A 
war-dr AY 
sci AY 


dr A 


wes-c AY 
Horse's Mouth, The (British). com AYC 


mel-c AYC 


— Of Neen) Sw _ 


- rh 
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Take the High Ground 


Red Garters : .mus-wes-c A 
Red River Shore wes AYC 
Rhapsody .mus-dr-c A 
Ride Clear of Diablo wes-c A 
Riders to the Stars sci-mel-c AY 
Riot in Cell Block 11 soc-mel A 
Rob Roy... ; adv-c AYC 
Robe, The dr-c AYC 
Royal African Rifles, The war-mel-c A 
Run for the Hills .com AYC 
Saadia.... mel-c / 
Sabre Jet war-dr-c ; 
Saginaw Trail mus-wes : 
Sea of Lost Ships. . ....d9 4 
Shadow Man , 
Shadows of Tombstone 
Shark River 
She Couldn't Say No 
Sins of Jezebel 

Sky Commando 
So Big 
Something Money Can't Buy 

(British) 
Song of the Land 
Spice of Life (French) 
Steel Lady, The 
Story of Gilbert and Sullivan 

(British) mus-biog-c AYC 
Stranger on the Prowl... propaganda-dr 
Sweethearts on Parade. . mus-com-c AY 


.war-dr- 
Tanga Tika... 
Taza 
Tennessee Champ 
Terror Street (British) 
Those Redheads from 

Seattle mus-com-t 
Three Sailors and a Girl mus-co 
Three Young Texans mel-c . 
Thunder Over the Plains mel-c AYC 
Thy Neighbor's Wife , dr A 
Time, Gentlemen, Please! 

(British) com A 
Titfield Thunderbolt 

(British) com- 
Top Banana mus-com-( 
Topeka ee wes . 
Torch Song e dr-« 
Trail of the Arrow. oi wes AYC 
Trent's Last Case (British) cri-mel A 
Tumbleweed. wes-c AYC 
Turn the Key Softly (British) dr A 


com-¢ 
cri-mel 4 


Undercover Agent (British) mel A 
Unknown Lover, The (Italian) dr A 


Veils of Bagdad, The fan-c / 
Vicki cri-mel / 
Village, The (Swiss) dr / 
Violated... ‘ , cri-mel / 


Walking My Baby Back 

Home mus-ce om- cA 
War Arrow ‘ war-mel f Y 
White Fire (British)... A 
White Goddess "AY 
White Hell of Pitz Palu, The “a A 


White Mane... dr A 
dr A 


Wicked Woman... 
Wild One, The... 
Wings of the Hawk rl-c AY 
World for Ransom mel AY 


Yellow Balloon (British) cri-mel A 
Yesterday and Today. dr AYC 
Young Caruso (Italian) mus-biog A 





The Consumers’ Observation Post 


(Continued from page 4 


the most attractive baits is peanut butter, according to the U.S. Fish and 
Wildlife Service, which also recommends cake, doughnuts, flour, bacon, nut 


. meats, cheese, and soft candies, particularly milk chocolate or gum drops 


A recent release points out that a small wad of cotton attached to the 
trigger of the trap may be used to catch mice in search of nest material 
Flake naphthalene sprinkled over and around furniture, books, and clothing 
may afford some protection, since the odor of this particular substance is 
obnoxious to mice. (Since the fumes of naphthalene are poisonous, the 
method should not be used in living quarters of a home. ) 


* * * 


LIGHTWEIGHT BRITISH BICYCLES are so popular that they are making a big 
dent in the American market. Bicycle imports have soared from 16,000 in 
1949 to about 600,000 in 1953, reports Business Week The British bikes 
have a 3-speed gearshift that has not yet been successfully duplicated at a 
competitive price in the United States American manufacturers, unable to 
produce a lightweight, 3-speed bicycle at the price charged for the British 
imports, are demanding higher tariffs to protect their market 

* > > 

THE HEALTH CLAIMS FOR CERTAIN LOUNGE CHAIRS have been the object of 
criticism in informed circles for some time Some of their names and 
claims were discussed in Consumers’ Research Bulletin for July 1951 and 
March 1952 This skepticism has been reinforced by a recent Federal Trade 
Commission announcement that the Kenmar Manufacturing Company has agreed t 
modify claims for Kenmar Contoured Lounging Chair Under a stipulation 
approved by the Commission, the company will stop advertising that the 
chair is a prescription to health or is affirmatively conducive to health 
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in all cases; that it affords anatomically correct support in all cases; 
or that it aids digestion In addition, the company has promised to re- 
frain from making unqualified claims that the product is of value in the 
treatment of poor blood circulation, cardiac conditions, asthma, or 
arthritis 

* * . 

FABRICS THAT WILL NOT FADE in use are sometimes referred to as "fast 
dye." The meaning of the term was discussed by J. Fellows in the Canadian 
Textile Journal last year, and the points made are of great interest to 
consumers. A fabric which is "fast dye" should be fast to light and should 
not bleed or lose its color in repeated washings at suitable temperatures 
or in dry cleaning. Since Mr. Fellows was writing for the trade, he 
pointed out that no dye which rates less than 5 to light and 4 to washing 
ought to be employed for dress fabrics labeled "fast dye." What a boon to 
the consumer it would be to be able to obtain such a rating on the label of 
fabrics which she buys for home sewing or those already made up into gar- 
ments! Still more helpful would be the use of a label indicating that the 
fabric (in the case of rayon or acetate) has met the minimum specifications 
of the American Standard L22 for colorfastness and other pertinent char- 
acteristics or treatments. 

* . * 

THE AMERICAN GAS ASSOCIATION issues a seal of approval indicating that 
in appliance has passed certain standard tests for safety, durability, and 
performance Recently the A.G.A. secured a court injunction against four 
defendants in the San Francisco area for unauthorized use of the A.G.A 
seal of approval Those involved were Jud Whitehead Heater Co., Judson J 
Whitehead Jr., the Electric Kitchen Appliance Co., and the Hynes & Cox 
Electric Corp., all of which were carrying on business principally in Cali- 
fornia Contrary to the advertising claims, the gas water heaters manu- 
factured, produced, assembled, or distributed by the four defendants had 
not been tested or approved by the A.G.A. The Association reports that 95 
percent of all gas appliances sold each year carry its seal of approval 


* * * 


ATTRACTIVE PICTURES can be simply and inexpensively mounted and framed 
at home if one is handy at such matters Excellent advice on how-to-—do-it, 
including full directions, with diagrams and advice on what tools and mate- 
rials to use, will be found in a little booklet entitled How to Mat and 
Frame Pictures, by Mrs. Ruth Davis, put out by the University of Wisconsin 


Extension Service, College of Agriculture, Madison, Wis 
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Phonograph Records 


Pchaikovsky 


Rossini 


Ichaikovsky 


Wright-Forrest 


Beethoven 


Holst 


Locatelli Frescobaldi 
Bocche rin 


AA 
Mendelssohn Bruch 


Mozart 
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j 
Salzedo 


Schubert 
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OUR READERS WRITE: 


I am a regular reader of CR and I must 


frankly and honestly say that I have found 


CR's advice very useful and very valuabl 
in guiding me in my purchases. I may say 
that a large number of my students consult 
it every day. 


Professor, Quebec, Canada 


We would like to compliment you on your 
reports on Various electron equipment 
We are receiving nearly every publication 
in the field, and your reports are more in 
formative than those appearing in any 
other publication We find them very 
helpful in guiding our purchases 


Record Shop, Philadelphia, Pa 


We find CR Bulletin an invaluable guide 
in buying 


Homemaker, E. Grand Rapids, Mich 


For the past year we have been in the appli 
ance business. Because we had already 
tour d your reports to be excellent buy: v 
guides for ourselves, we naturally began 
to buy for our store according to recom 
met dations made by vou We have not 
vet had occasion to disagree with your 
findings As a result of your tests, we 
have been able to improve the 4 iality ot 
the merchandise which we offer for sale 


Appliance Shop Manager, Texas 


For years we have greatly benefited by use 
of information and facts in CR Bulletin 
It is a great publication 


Subscriber, Savannah, Ga 


I have much faith in your organization 
It's nice to know what to buy in times like 
these, and be sure of what you are doing 
instead of just giving your money away 
tor an inferior article 


Maintenance Man, North Hadley, Mass 


We certainly have found the Bulletins of 
great value. I have bought several things 
on your recommendations, the biggest of 
which was an automobile. Keep up the 
good work! 

Subscriber, Stamford, Conao 
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